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VIET NAM - UK BILATERAL TRADE OVERVIEW

6.02

Y General information

5.2 In the early months of 2021, the UK is
4.966 Viet Nam's 10th largest export market
(after the US, China, South Korea, Japan,
4.3888 Hong Kong, the Netherlands, Germany,
India and Thailand).
H 2020
Unit: Billion w2021
UsD Y General information
For Viet Nam, the UK is the third-largest
trading partner in the European market.
The main export products of Vietnam to
0.782 the UK are phones and phone
0.565 components, textiles and garments, shoes,
- . iron and steel of all kinds, computers and
computer components, cashew nuts,
Kim ngach thutong Yyt ki3 Nhao khé coffee, pepper and Viet Nam also imports
2 uat khau ap khau . .
mai hai chigu from the UK machinery, equipment,

pharmaceutical products, chemical
products, chemicals, raw materials for
textiles - footwear, completed cars...

Two-way trade turnover between Viet Nam and the UK in the period 2020-2021
Source: Statistics from the General Department of Viet Nam Customs



2. The current state of
Vietnam's e-commerce




The current state of Vietnam's e-commerce

The Top 10 Most Visited E-commerce Websites in Southeast Asia According to a report by the Vietnam E-
Total average visits obtained by each platform in 2020 commerce and Digital Economy Agency of
the Ministry of Industry and Trade, the e-
0 & I commerce market in Vietnam reached
11.8 billion USD, accounting for 5.5% of
'a wu=- [T the total retail sales of consumer goods

across the country.
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e Compared to other countries in
Southeast Asia region, Vietnam ranks in
the top 3 countries with the highest retail

22,891,175 growth rate in the region after Indonesia.
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Source: Map of E-commerce Year end Report 2020 from iPrice




The current state of Vietnamese e-commerce

in which 53% of people use e-wallets and pay for online
purchases

Up to now, more than 70% of the Vietnamese
population has access to the internet

o 70% e 539

According to a report by the Vietnam E-commerce and

@ Digital Economy Agency of the Ministry of Industry and
Trade, the e-commerce market in Vietnam reached 11.8
billion USD, accounting for 5.5% of the total retail sales
of consumer goods across the country.

—o5-59

. In particular, two big cities, Hanoi and Ho Chi Minh
\' account for 70% of the total transaction volume on e-
commerce platforms.

o559

Source: The report of Viethnam E-commerce and Digital Economy Agency of the Ministry of Industry and Trade




Revenue and growth rate of e-commerce market in Vietnam

Revenue: more than 11.8 Billion US dollars

;

Revenue: more than 6.2 Billion USD Revenue: more than 10.08 Billion US With the growth rate of
doll B2C e-commerce market
With the growth rate of B2C With thO ars h rate of L 18%
With the growth rate of e-commerce market . I e growth rate o reaching (1]
B2C e-commerce market - 24% Rever!u'e. more than 8.06 B2C e-commerce
reaching 23% reaching ° Billion US dollars

market reaching 25%
. With the growth rate
Revenue: more than 4 Billion US Dollars of B2C e-commerce

market reaching
With the growth rate of

o
B2C e-commerce market 30/1
reaching 37%

Vietnam B2C e-commerce revenue in 2016 - 2020 according to The White Book on Vietnamese E-Business in 2020
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Consumer behavior in the Vietnamese e-commerce market

.(\
In January 2021, reports from "We Are Social and Q\
HootSuite" named "Digital in Vietham 2021" have surveyed

Internet users aged 16 to 64 in Vietnam about e-commerce.
In there:

85.5% of users have 77.3% of users have 78.7% of consumers
ever searched for a visited an online store have purchased at
product or service via or e-commerce least one product or

the Internet t platform. service online




E-commerce spending by product category

ECOMMERCE SPEND BY CATEGORY

THE TOTAL AMOUNT SPENTIN CONSUMER ECOMMERCE CATEGORIES IN 2020, IN U.S. DOLLARS

A CHANGES TO CATEGORY DEANITIONS AND REVISIONS TO HISTORICAL DATA MEAN

TRAVEL, MOBILTY, &
ACCOMMODATION®

$3.18

BILLION

FURNITURE &
APPLIANCES

$1.09

FASHION
& BEAUTY

$1.44

BILLION

TOYS, DIY
& HOBBIES

$917.1

LE WITH PREVIOUS REPORTS

ELECTRONICS &
PHYSICAL MEDIA

$1.57

BILLION

DIGITAL
MUSIC

$16.15

FOOD &
PERSONAL CARE

$1.02
BILLION

VIDEO
GAMES

=

$215.0

The "Digital in Vietham 2021" report
records e-commerce spending in Vietham
in 2020 for each category. In which,
buyers spend the most on the travel,
transportation and travel industry with a
total spending of up to 3.18 billion USD.

Next is the electronics industry with total
revenue of $1.57 billion, equal to half of
the leading industry. Other billion-dollar
e-commerce revenue sectors are fashion
and beauty, furniture and home goods,
and food.

BILLION MILLION MILLION MILLION
SOURCES we 0’0 e
° DR300 Bk - | : o are, f’"\ Hootsuite
COMPARABILITY ADVISORY social -
12

Ngudn: We are social, Hootsuite



Vietham e-commerce market trends 2021

E-com via
Social media

Affiliate Marketing ©
with KOLs

Logistics Optimisa
tion

13



3. THE CURRENT STATE OF
E-COMMERCE APPLICATIONS
OF VIETNAMESE
ENTERPRISES EXPORTING
TO THE UK MARKET TO
TAKE ADVANTAGE OF
OPPORTUNITIES FROM THE
—R T
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Ngay 16.3.2021 tai H6i nghi thurong mai dién tcr quoc té B2B Alibaba.com 2021, Cuc Xuc tién thwong mai (Cuc XTTM), B Cong Thuong
va Alibaba.com chinh thirc ky Bién ban ghi nhé dé hé tro doanh nghiép trong nuéc ddy manh xuét khdu qua céc thj truong quéc té.
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el Phan khic nganh hang tir Viét Nam
Trén Alibaba.com
Top 10 nganh hang xudt khau tir Viét Nam

Theo sé liéu cua Alibaba.com tir thdng 7 nédm 2021

B Thyc phdm & db udng
@ Hod my phdm
B NOng san

m Nha clra & vudn troc

@ Vat liéu xdy dyng & bt
ddng san

@ In &n & déng goi

O Quin Ao

O NGi that

0O Qua t3ng

@ Co khi may méc

Danh muc ban hang cta Viét Nam

Total listings: 600K +
Total inquires in 30 days: 50K+
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CURRENT STATE OF VIETNAMNESE PRODUCTS ON ALIBABA.COM IN UK MARKET

Among top 10 potential sectors for VN goods on Alibaba, the
UK market consistently ranks 1st on highest demand (except
Agricultural goods)

Food & Beverages

The UK always remain in the top 10 countries in terms of
demand for F&B products

Popular searched keywords include: chewing gum, candy,
Whisky with 498, 405, 373 searches respectively.

Instant noodle products see the highest average growth in the month
up to 1520.58%.

L -

Nguén: S6 liéu théng ké theo cdc nganh hang dén tir Viét Nam cua Alibaba ndm 2021




CURRENT STATE OF VIETNAMNESE PRODUCTS ON ALIBABA.COM IN UK MARKET

Industry related to beauty

The UK market has the second largest
number of buyers for these products of
VietnamThe keyword that buyers from
the UK search the most is wigs with an
average of 2391 searches per
monthWeight loss machine product is the
keyword with the highest growth
1807.91%

Garment industry . = / : Industry of interior and

The UK market is in the top 6 with the - exterior
number of buyers of these items.The most e -

popular keywords in the month that are
searched for are women's underwear,
home wear and men's jackets with search
statistics of 4490, 3455, and 3447 times,
respectively.Products with long sleeves are
the keyword with the highest growth in the
month, up to 2694.18%.

According to statistics, the number of
people buying these items from the UK
ranks 4The garden furniture set is the
most searched with 376 searches and is
also the top 1 in the keyword with the
highest growth in a month.

Nguén: S6 liéu théng ké theo cdc nganh hang dén tir Viét Nam cua Alibaba ndm 2021

Home and garden products

According to Alibaba data, items such as
kitchenware and BBQ grills with
distributors in Vietnam are the most
searched by UK shoppers with 1079, 940
searches respectively.Types of containers
are in the top keywords with the highest
growth rate up to 2676.54%.



Current state of e-commerce applications of Vietnamese businesses at Amazon-com

Vietnamese businesses have effectively taken advantage of Amazon's

T innovations to strongly develop and build the "Made-in-Vietnam" brand on

viigigg:“ WAL= it I WA | the world map, thereby leaving a strong mark on the economy. Vietnam in
g - ! TEHE A 5 i the international market in general and the UK market in particular

Nguén: Amazon SME Empowerment Report Vietnam 2021




Performance results of
Viethamese sales
partnersStatistics for
12 months, from
September 1, 2020 to
the end of August 31,
2021

Nam hién dang ban cac sdn pham
cho khach hang trén khap thé gidi tai
cac cia hang cia Amazon

9 Hang nghin ddi tac ban hang Viét
AL

S6 lugng doanh nghiép vira va nho
Viét Nam ban hang trén Amazon
tang 15% so vdi cung ky nam ngoai

S6 luong san pham dugc ban bai
cac doanh nghiép vira va nha Viét
Nam trén Amazon tang 34% so vdi
cung ky nam ngoai

D

Gan 7,2 trieu . pham cda
cac doanh nghiéfﬁ vUa va nho tai
Viét Nam duoc ban cho cac khach
hang trén Amazon khap thé gidi
(uéc tinh 14 san pham moi phat)

$100,000

NN

So lugng cac doanh nghiép viia va nho
Viét Nam vugt moéc doanh sé 100,000
USD ban hang qua Amazon tang gan
18% so vai cung ky nam ngoai

S6 lugng doanh nghiép vira va nho cla
Viét Nam vugt moc doanh sé 500,000
USD ban hang qua Amazon tang hon
53% so vdi cung ky nam ngoai

Hang nghin déi tac ban hang Viét Nam
da stir dung dich vu Hoan thién don
hang bé&i Amazon (FBA) va doanh sé
ban hang thong qua FBA cta ho da tang
gan 50%

S0 lugng cac doanh nghiép vira va
nho cua Viét Nam vuot moc doanh

thu 1T triéu USD ban

hang ra thi trudng quéc té trén
Amazon tang hon 40%



TOP BEST SELLING PRODUCTS ON
AMAZON FROM VIETNAM SME

Do giadung {?G Dung cu nha bép

gg Tién ich gia dinh ﬂ San pham dét may

San pham cham soc
suc khoé & ca nhan \\\

Mét s6 doanh nghiép Viét Nam xudt khdu sdn
phdm ra thé gidi véi Amazon
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4. APPLICATION OF INFORMATION TECHNOLOGY
AND DIGITAL TRANSFORMATION IN TRADE
PROMOTION TO PROMOTE BILATERAL TRADE
BETWEEN VIETNAM AND THE UK TO TAKE

ADVANTAGE OF OPPORTUNITIES FROM THE UKVFTA




Activities regarding the application of Information technology
and e-commerce of Vietnam Trade Promotion Agency to promote bilateral
trade between Vietnam and the UK in order to take advantage of
~opportunities from the UKVFTA
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Alibaba.com

Implement the Project on
Promoting the

application of .
information technology
and digital '
transformation in trade
promotion activities in
the period of 2021 -
2030

KET NGI CUNG CAU TIEU THU NHAN VA NONG
e e i oo

Organizing activities to

connect and sell products

for businesses and Building
cooperatives on DECOBIZ

domestic e-commerce

platforms

._.—:: = AL Digital Trade

Promotion
Ecosystem
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