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LOINOIDAU

Chi s6 Thuwong mai dién twr Viét Nam (EBI) cac nam
2012 va 2013 da dwoc nhiéu co quan, 16 chirc va doanh
nghiép hoan nghénh va da chung to la mot cong cu hitu ich
givip danh gid mét cach khdch quan, dinh lwong vé thwong
mai dién tw Viét Nam noi chung ciing nhu tai tung dia
phuong. Chi s6 Thiwong mai dién tir dd bude dau gop phan
vao viéc xay dung chinh sach, phap ludt, quan ly nha nuéc
va hoat dong kinh doanh.

Nham dam bdo tinh nhat quan va dé so sanh, Chi s
Thuong mai dién tuw 2014 co ban dwoc xay dung trén cung phuong phdap nhu hai
nam trude. Tuy nhién, véi nhitng xu hwéng kinh doanh trc tuyén mdi, chi sé
nam nay da tinh toi thuc tién kinh doanh trén cac thiét bi di dong va mang xa
héi. Ciing véi chi sé hai nam truede, Chi s6 Thirong mai dién tir 2014 cho thdy cé
sw chénh léch rat lom trong linh vuc thwong mai dién tw giita cac dia phuong.
Phdt hién nay sé ¢é anh huéng sdu sdc téi cdc co quan hoach dinh chinh sach vé
thuong mai dién twr va Internet o Trung wong ciing nhu cdac dia phuwong va doanh
nghiép. Co hgi 50 mang lai loi ich to lon cho xa hoi, nhung lam sao dé thu hep
khodng cdch sé néi chung va thiong mai dién tir néi riéng la mot thach thire to
I6n doi véi cdc bén lién quan trong giai doan t&i. Thay vi thuwong mai dién tir chi
hién dién va phat trién nhanh & vai thanh phé 16m, cdan c6 nhitng chinh sdach va
gidi phdp phii hop dé cdc tinh nghéo, viing néng thén, ving sdu viing xa, dong
bao cac dan toc it nguoi... nam bat dwoce cdc co héi to lom do thwong mai dién tir
mang lai, khéng dé khodng cdach giita cdc dia phwong ngdy cang ting 1én ma
phai thu hep sw chénh léch do.

Thay mat Hiép hoi Thuong mai dién tu Viét Nam, toi xin trdan trong cam
on tdt cd cdc co quan, té chire, doanh nghiép va cd nhdn da giip dé xdy dung
Chi s6 Thiwong mai dién tir 2014. Nhiéu S¢ Cong Thuong, ddc biét la S¢ Cong
Thuong An Giang, Bdc Ninh, Binh Dinh, Ca Mau, Pa Nang, Ha Nam, Ha Tinh,
Hai Phong, Kién Giang, Nghé An, Qudng Ngdi, Thira Thién — Hué, Tuyén
Quang, Yén Bdi dd nhiét tinh hé tro Hiép hoi khdo sat tinh hinh iing dung thiong
mai dién twr cua doanh nghiép tai dia phuong. Cuc Thuong mai dién tu va Cong
nghé théng tin (Bé Céng Thuong) vira la co quan chi dao, viea ¢ nhiéu hé tro
quy bdu vé chuyén mén trong qud trinh trién khai nhiém vu nay.

Chiso T hwong mai dién tuw 2014 khong thé hoan thanh néu thiéu sw hé tro
hiéu qud ciia Google Asia Pte., Tong cong ty Buu dién Viét Nam (VnPost), Tdp
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doan Epicor, Ngdn hang c6 phan Ky thwong Viét Nam (Techcombank), Trung

tam Phat trien T hwong mai dién tw (Ecomviet), Trung tdm Internet Viét Nam
(VNNIC), Truwong Dai hoc Ngoai thwong va cdc céng ty Lingo, NetNam,
MediaPost. Hé thong Tiéu chudn trong giao dich thwong mai dién tir Viét Nam
(SafeWeb) dd dwa ra nhiéu gop y vé phwong phdp danh gia giao dich an toan va
bdo vé théng tin cd nhan. Téi ciing xin giri 107 cam on chdn thanh téi tat ca cdc
doanh nghiép trén cd nuwée da givp dé cung cdp thong tin khdch quan lién quan
toi tinh hinh wng dung thuong mai dién tw tai doanh nghiép minh thong qua viéc
tra 10i phiéu khdo sat. Nhiéu don vi truyén thong va Tap chi Thirong gia va Thi
triwong dd phoi hop phé bién chi sé téi dong dao cdc doi twong.

Toi xin tran trong gioi thiéu Bao cao Chi s6 T hwong mai dién twr Viét Nam
2014 va hoan nghénh moi gdp v dé cé thé thuc hién tot hon nhiém vu nay trong
cdc ndm tiép theo.

PGS. TS. Lé Danh Vinh
Chu tich Hiép hoi Thwong mai dién tir Viét Nam
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CHUONG I - TONG QUAN

Chi s6 Thuong mai dién tir nam 2014 duoc xay dyng trong bdi canh sau hon nim
nam suy thoai kinh té thé gidi bit dau phuc hdi mét cach cham chap voi nhiéu
bat 6n vé chinh tri va kinh té, kinh t& Viét Nam c6 mirc ting trudng twong doi
kha nhung hang hoa tiéu thu cham, sirc mua thap.

Trong kho khin do6, tong san pham trong nuéc (GDP) nim 2014 c6 mirc ting
truong tich cuc 5,98% so vo1 nam 2013. Trong do, khu vuc dich vu tang 5,96%,
dong gop 2,62 diém phan trim véi dich vu ban budn va ban 1¢ chiém ty trong 16n
nhat. Tuy vay, co cau cta nén kinh té nam 2014 hau nhu khong thay doi so voi
nam 2013. Khu vuc ndng, 1dm nghiép va thuy san chiém ty trong 18%; khu vuc
cong nghiép va xay dung chiém 39%; khu vuc dich vu chiém 43%. Cac ty 18
tuong tmg cua nam 2013 13 18%; 38% va 43%."

Vé tinh hinh hoat dong cta doanh nghi¢p, trong nam 2014 ca nude co 74.842
doanh nghiép dang ky thanh lap méi voi tong von dang ky la 432,2 nghin ty déng,
giam 2,7% vé s6 doanh nghiép va ting 8,4% vé s6 von dang ky so voi nam trude.
Trong khi d6, c6 67.823 doanh nghiép gip kho khin budc phai giai thé, hoidc
dang ky tam ngimg hoat dong c6 thoi han, hodc ngimg hoat dong chd dong ma sb
doanh nghiép.

Tong murc ban 1¢ hang hoa va doanh thu dich vu tiéu dung wdc tinh nim 2014 dat
2.945 nghin ty dong, ting 10,6% so véi nim 2013, néu loai trir yéu t gia ting
6,3%, cao hon muc tang 5,5% cta nam 2013. Pang chu y 1a CPI binh quan nam
2014 tang 4% so v&i binh quan ndm 2013, mic tang khé thap trong 10 nam trd lai
day.

Dan sd trung binh ndm 2014 ctia ca nudc udce tinh 90,73 triéu nguoi, ting 1,08%
so voi nam 2013, bao gém dan sb thanh thi 30 triéu nguoi, chiém 33%; dan sb
nong thon 61 triéu nguoi, chiém 67%.?

Tuw cac thdng ké kinh té vi mé, Hiép hoi Thuong mai dién tu Viét Nam (VECOM)
nhdn thdy khu viee dich vu chiém ty trong cao nhdt nhing ty trong nay hdau nhie
khong thay doz trong nhzeu ndam va con rdt thap S0 VOi ty trong trung binh cua
cdc nén kinh té phat trién. Bong thoi, ty ¢ dan so thanh thi kha thap va ciing hau
nhie khéng thay doi. Hai yéu t6 ndy anh huéng ding ké t6i toc o tang trudng
cua thwong mqi dién tu.

Bén canh nhitng théng ké trén, buc tranh toan canh cua nén kinh té ciing nhu linh
vuc cong ngh¢ thong tin va truyen thong Viét Nam co thé duoc phan anh qua
nhiing chi s6 xép hang ciia cac t6 chirc qudc té va trong nude.

' Do lam tron s6 nén téng ¢6 thé khac 100. )
2 Toéng cuc Théng k& “Tinh hinh kinh t xi héi nam 20147,
http://www.gso.gov.vn/default.aspx?tabid=403&idmid=2&ItemID=16156
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Thér nhét, Chi sé Nang lyc canh tranh quéc gia cua Viét Nam nam 2014 dung
thtr 68 trén 144 mede. Thir hang ndy hau nhw khéng thay doi so véi ndam 2013 khi
Viét Nam dimg thir 70 trén 148 nuée. Chi sb nay do Dién dan kinh té thé giol xay
dung dua trén ba nhom chi tiéu 1 co s& ha tang, hiéu qua quan ly va d6i méi
cong nghé véi cac tidu chi nhu thé ché phap luat; co so ha ting; y té va gido duc;
moi truong kinh té vi mo; gido duc va dao tao bac cao; thi truong hang hoa; thi
truong lao dong; thi truong tai chinh; quy md thi truong; mac do san sang vé
cong nghé; cai tién va kinh doanh.

Thir hai, theo Chi s6 M6i trwong kinh doanh cia Ngan hang Thé gidi, vi tri ca
Viét Nam nam 2014 1a 78 trong s6 189 muede, ting 21 bdc so véi vi tri 99 cua
nam 2013. Chi so nay dugc danh gia dya trén muoi tiéu chi, bao gom thanh lap
doanh nghiép, cap phép xay dung, tlep can dién nang, dang ky tai san, vay von
tin dung, bao vé nha dau tu, ndp thué, thuwong mai quéc té, thuc thi hop dong va
xur Iy doanh nghi¢p pha san.

Thir ba, theo Béo cao Chi s6 Nang lwc canh tranh cdp tinh (PCI) duoc cong b
vao dau nam 2014, chi ¢6 32,5% doanh nghzep tham gia khao sat cho biét c6 y
dinh tang quy mo kinh doanh trong hai nam tiép theo. Ké tir khi PCI ra doi thi ty
l¢ nay lién tuc giam va thdp nhdt vao ndm 2013, phan anh xu hwong ngay cang
bi quan vé niém tin cia doanh nghiép. Chi sé Niang luc canh tranh cap tinh do
Phong Thuong mai va Cong nghi¢p Viét Nam (VCCI) phdi hop voi Co quan
Phat trién Quoc té Hoa Ky (USAID) xdy dung tir nam 2006 cung cap thong tin
khach quan vé chét luong diéu hanh kinh té cia cac dia phuong. Chi s6 nay duoc
x@y dyng dua trén viéc khao sat hang nghin doanh nghiép trén ca nudc vé chat
lurong diéu hanh kinh té va méi trudng kinh doanh cua 63 tinh, thanh phd truc
thudc Trung wong.

Tht tu, Chi s6 Phdt trién cong nghé théng tin va truyén théng (ICT Development
Index - IDI) ctia Viét Nam nam 2013 dang thte 101 trén 166 nudc va giam hai
béc so véi nam 2012.2 Chi sb Phat trién cong nghé thong tin va truyén thong do
Lién minh Vién thong Qudc té x@y dung dua trén sy tong hop ba nhom chi tiéu
dé danh gia va so sanh sy phat trién cong ngh¢ thong tin va truyén thong cua cac
nuoc trén thé gi6i. Nhom chi tiéu th nhit do muc tiép can ICT bao gom nam
tiéu chi vé dién thoai cb dinh, dién thoai di dong, bang thong Internet quoc té, ho
gia dinh c6 may tinh, ho gia dinh tiép can toi Internet. Nhom chi tiéu thir hai do
mirc d6 ung dung ICT bao gdm ba tiéu chi vé ty 1& ngudi st dung Internet, thué
bao Internet bang rong ¢ dinh hodc thué bao Internet khong day. Nhom chi tiéu
thir ba do k¥ ning san sang cho ICT bao goém ba tiéu chi vé ty 1é nguoi 16n biét
chir, ty 1€ hoc sinh trung hoc va ty 1¢ sinh vién dai hoc.

Thit nam, vé chinh phi dién tir, nam 2014 Viét Nam xép tha 99 trén 193 nuéc,
gidm 16 bdc so véi lan xéb hang trudc do vao nam 2012. Xép hang vé chinh phu
dién tu do Lién hiép quoc (UN) tién hanh va cong b6 hai nim mot lan Xép hang
nay duya trén ba yéu t6 1 dich vu cong truc tuyén, co s ha tang vién thong va
ngudn nhan lyc.

3 Trong khi d6 IDI ciia nim 2012 dung thir 88 trén 157 nudc, giam hai béc so voi nam 2011.
Nhu véy, IDI ctia Viét Nam c6 xu hudng giam lién tiep.
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Nhur viy ¢ thé danh gid Viét Nam da no lyc cai cach, xdy dung moi truong vi
mo thudn lpi hon cho sy phat trién kinh té va ICT, nhung nhitng cé gang nay
chwa néi bdt so véi cac nwée khdc va thir hang chung ciia Viét Nam van & mikc
trung binh, thdm chi ¢6 xu hwéng giam dan.

Véi phuong phap tiép can tir chiéu “cau”, Chi sé6 Thuong mai dién tir (EBI -
eBusiness Index) nim 2014 duoc xay dung dya trén khao sat thuc tién tng dung
thuong mai dién tr cia g:;in 3.500 doanh nghiép tai hau hét cac tinh va thanh phé
tryc thudc Trung wong trén ca nude (goi chung 1a cac tinh hay cac dia phuong).”
Mau phiéu khao sat doanh nghiép c6 mot sb thay ddi so vi mau nam 2013 nhim
phan anh xu huéng mua ban truc tuyén trén cac thiét bi di dong va mang xa hoi.”

Phwong phap xiy dung Chi s6 Thwong mai di¢n tir

Chi s6 Thuong mai dién tir dugc xdy dung dua trén phuong phap danh gia mirc d¢ tmg
dung thuong mai dién tu cua Trung tam Phat trién quéc té thudc Pai hoc Havard (Hoa
Ky). Phuong phap nay xem xét mic do tng dung thuong mai dién ta dua trén bon
nhom tiéu chi 16n 12 ngudn nhan lyc va ha ting ICT, giao dich giira doanh nghiép va
nguoi tiéu dung (B2C), giao dich giita doanh nghié¢p vdi doanh nghi¢p (B2B) va dich
vu cong truc tuyén (G2B).

Moi nhém tiéu chi dugc danh gia theo thang diém 100 va dugc gan mot trong so. Tong
diém theo trong sd cua ca bon nhém 14 co s¢ dé danh gia, phén loai mirc d6 Gmg dung
thuong mai dién tu cua mdi dia phuong. Trong tung nhom, moi ti€u chi cling duoc cho
diém theo thang diém 100 va gan cho céc trong s6 dé thé hién tim quan trong cua tiéu
chi trong nhém tuong ting.

Céc trong so cho tirng nhom ciing nhu cic tidu chi trong mdi nhom giit 6n dinh trong
vai nam dé thuan loi cho viéc so sanh.®

Két qua khao sat cho thay thuong mai dién tor & Viét Nam nam 2014 co nhiing
nét noi bat sau.

1. Chénh léch 16n vé thwong mai dién tir giira cac dia phwong

Chi s6 thwong mai dién tir cho thay c6 sy khac biét 16n giita cac dia phuong vé
hién trang tng dung va muc d6 sin sang cho thuong mai dién tr. Nam 2014,
trong khi diém EBI trung binh cua tat ca cac tinh 13 56,5 thi diém trung binh cua
nhém niam dia phuong dan dau 1a 68,3 va diém trung binh cia nhém nim dia
phuong dimg cubi 14 48,0.

Su khac biét vé thuong mai dién tur gitra cac dia phuong nam 2014 da tang lén so
v6i nam 2013. Piém trung binh cta Chi s Thuong mai dién t&r nim 2013 13
55,7, trong d6 diém trung binh ctia nhém nim dia phwong dan dau 1a 66,0.

Tén mién 12 mot trong cac yeu t6 phan anh murc do san sang tham gia thuong mai
dién tir. Burc tranh vé phan bo tén mién qubc gia “.VN” nam 2014 phan anh mot

* Nhu vay, phuong phap tiép can cta Chi sé Thuong mai dién tir (EBI) va Chi sb Nang lyc canh
tranh cap tinh (PCI) giéng nhau va déu duya trén khao sat cac doanh nghiép.

> http://ebi.vecom.vn/Upload/Document/PhieuK haoSat/2014/Phieu-dieu-tra-eBl-Index-2014.pdf
® Théng tin chi tiét xem Béo cao Chi s Thuong mai dién tor 2012 hodc trén site
http://ebi.vecom.vn



http://ebi.vecom.vn/Upload/Document/PhieuKhaoSat/2014/Phieu-dieu-tra-eBI-Index-2014.pdf
http://ebi.vecom.vn/

cach ro rang vé sy chénh léch trong linh vyc thuong mai dién tir gilta cac dia
phuong.’ Tp. Ho Chi Minh ¢6 s6 lugng tén mién .VN cao nhit. Ha Noi co 5O
luong tén mlen xap xi voi Tp. Hd Chi Minh nhung dang thu nhat vé ty 1¢ s6 dan
c6 mot tén mién 1an ty 1€ s6 doanh nghi¢p c6 mot tén mién.
Trong khi d6, phan 10n céc tinh thudc mién nui phia Bic, Tdy Nguyén va Tay
Nam B0 c6 mure o duy tri tén mién .VN thap nhat theo moi tiéu chi.
Phéan b tén mién qudc gia .VN
Tén miép la mot tai nguyén quan trong cua Internet va dugc coi la mot phan cbt yéu
cua ha tang thuong mai dién tir. Tai Viét Nam, t€n mi€n qudc gia .VN cd vi tri ngay
cang quan trong. Theo VNNIC, t6i thang 10 nam 2014 c6 291.103 tén mién dang duy
tri, trong d6 46,5% la ¢ mién Bac, 47,5% ¢ mién Nam va 6,0% 6 mién Trung. Dang
chu y 1a 5 dia phuong c6 s6 lwong tén mién .VN duy tri cao nhét da chlem t61 xap xi
85% toan bd tén mién cia ca nudc, trong khi d6 5 dia phuong ¢ sé luong tén mién
thap nhat chi chiém c6 0,14%.
Duoi day la phan bd tén mién .VN theo mét sb tiéu chi cua nhitng dia phuong cao
nhat va thap nhat:
* Theo s6 tén mién:
(1) Tp. H6 Chi Minh: 109.816
(2) Ha Noi: 108.043
(3) ba Nang: 4.549
(4) Binh Duong: 3.558
(62) Bic Can: 67
(63) Lai Chau: 40
*#* Theo s6 dan/1 tén mién:
(1) Ha Noi: 64
(2) Tp. HO Chi Minh: 71
(3) ba Nang: 218
(4) Binh Duong: 507
(62) Ha Giang: 7.275
(63) Lai Chau: 10.113
#** Theo sO doanh nghiép/1 tén mién:
(1) Ha Noi: 0,73
(2) Tp. Ho Chi Minh 1,01
(62) Ca Mau: 9,35
(63) Lai Chau: 15,38
Ngy(;n.' Bdo cdo Tai nguyén Internet Viét Nam nam 2014 cua VNNIC va Nién gidam
thong ké 2013 cua Tong cuc Thong ké
! Véi tén mién qgéc té, co cdu phan bé theo dia phuong kha tuong ddng véi tén mién quép gia.
S6 ligu tir mot sO nha dang ky tén mién nhu P.A Viét Nan,1, Mat Bao, Nhan Hoa cho thay Ha
Noi va Tp. Ho Chi Minh chiém ty trong rat cao va vuot xa tat ca cac dia phuong khac.
CHI SO THUONG MAI PIEN TU VIET NAM 2014 13
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EBI cho thiy su khéac biét 16n giira hai trung tdm kinh té cta ca nude 1a Tp. Ho
Chi Minh va Ha Noi voi cac dia phuong con lai. Nam 2014, hai dia phuong dan
dau 1a Ha Noi voi 72,6 diém va Tp. H6 Chi Minh véi 72,5 diém, dia phuong
dung thtr 3 chi ¢6 67,2 diém va dia phuong cudi cung 1a 47,3 diém. Nam 2013,
hai dia phuong din ddu 1a Tp. HO6 Chi Minh véi 68,4 diém va Ha Noi véi 67,9
diém, dia phuong dimg thr 3 chi ¢6 65,1 va dja phuong cudi cing 14 47,3 diém.

Phén b tén mién .VN phén anh kha rd su khac biét nay. Theo s6 luong tén mién,
s6 tén mién cua dia phuong dung thir ba 1a Pa Ning chi xap xi 4% cua Ha Noi.
Theo s dan, trong khi 64 ngudi & Ha Noi c6 mot tén mién thi con sb nay ¢ Da
Néng 14 218.

Sy khac biét nay ciing c6 thé thay rd qua mot ngay mua sam truc tuyén dién hinh
va 16n nhét trong ndm 2014. Ngay thir Sau dau tién cua thang 12 nam 2014,
VECOM di phéi hop voi Bd Cong Thuong trién khai Ngay mua sdm tryc tuyén.
Theo thong ké trén website chinh thirc cua chuong trinh www.OnlineFriday.vn,
ty 18 truy cap chu yéu tir Ha Noi (33%) va Tp. HO6 Chi Minh (36%). Ty 1¢ truy
cap tir dia phuong dimg thir ba 1a Pa Nang chi c6 5%. Toan bd luong truy cap tir
60 dia phuong con lai chi chiém khoang 21%.8

Bén canh sy chénh 1€ch 16n gitta cac dia phuong véi nhau, dac biét 1a gitra hai
dija phuong dan dau voi cac dia phuong con lai, co thé c6 su chénh 1éch rat 16n
gitra khu vyc thanh thi v6i khu vuc nong thén. Cong cu EBI khong lugng hoa
dugc nhan dinh nay nhung c6 thé suy luan gian tiép qua ty 1& dan do thi ¢ cac dia
phuong. Hon nira, ty 1¢ dan thanh thi ¢ Viét Nam trong nhiéu nim qua hau nhu
khong thay d6i. Néu co cdu 33% dan thanh thi va 67% dan nong thon ctia nim
2014 khong thay doi nhanh chong thi ddy s& 1a mot yéu té tiéu cuc can tro 1on
t61 su phat trién thuong mai dién tir trong giai doan t61.° Yéu & nay c6 thé giam
b6t tac dong khi nguodi dan nong thoén co thé dé dang hon khi tiép can Internet va
tham gia thwong mai dién tir nhd cac thiét bi di dong thong minh.™

2. Thwong mai di dong hinh thanh va cé xu huéng tang nhanh

Trudc xu hudng phat trién manh mé cua giao dich thwong mai thong qua céc
thiét bi di dong (viét tat 1a thwong mai di dong hay m-commerce), Chi s6 Thuong
mai dién tir 2014 da khao sat va danh gia tinh hinh ung dung thiét bi di dong
trong cac doanh nghiép. Két qua cho thiy da c6 10% doanh nghiép di khai thac
cac ung dung trén nén thiét b di dong dé phuc vu hoat dong kinh doanh. Tuy
nhién, trong s6 cac doanh nghiép nay méi c6 13% cho biét viéc kinh doanh thong
qua cac tng dung di dong mang lai hi¢u qua cao.

Déi voi cac doanh nghiép dd co website riéng, 15% cho biét dd co phién ban di
dong. Lién quan t&i viéc quang ba website, c6 10% da quang ba qua cac thiét bi

8 Bao céo tong hop Ngay mua sdm truc tuyén 2014 cia MOIT va VECOM.

® O Tha d6 Ha Noi, ty 1& dan thanh thi chi c6 43%.

% Ty 1¢ nguoi sir dung Internet nim 2013 1a 37,0%. Ty 1¢ nay ting kha nhanh trong 5 nim vira
qua nhung s€ kho tang nhanh nhu viy trong giai doan 5 nam téi.


http://www.onlinefriday.vn/

di dong nhung phan 16n doanh nghiép cho rang hiéu qua mang lai chua cao bang
cac hinh thirc quang ba khac.

Ha ting di dong & Viét Nam nim 2014

V& thiét bi di dong, s6 thué bao dién thoai di dong trén 100 dan nim 2013 1a 138, giam
dang ké so véi con s 148 ciia naim 2012 va 144 ciia nam 2011. Trong khi d6, sé thué
bao dién thoai di ddng 3G nam 2013 1a 19,7 tri¢u, ting manh so vdi con s6 15,7 tridu
cua nam 2012. Ty 1€ ngudi st dung Internet nam 2013 1a 37,0% cao hon ty 1€ 35,2%
cua nam trudc dc'). Tdng s6 thoi gian online bang cac thiét bj di dong chiém 1/3 téng s6
thoi gian online.™*

Niam 2014, két ndi Internet qua di dong 3G ngdy cang tro nén co y nghia voi doi song
x4 hoi. O cac thanh phd 3G da dép ung nhu cau tién dung c6 thé truy cap moi lac, moi
noi véi dich vu va thong tin ngay cang da dang. O noéng thon 3G s& 1a phuong thirc dé
mo rong vung phu séng.

Trong khi do, sb thué bao dién thoai cb dinh gidm manh va chi con 6,7 tri€u so voi 9,6
triéu nam 2012 va x4p xi 1/3 so v6i nam 2009.

Nguén: Sach trang Cong nghé théng tin va Truyén théng Viét Nam nam 2014, Bj
Thong tin va Truyén thong.

Dich vu thanh toan qua cac thiét bi di dong (mobile banking) mdi hinh thanh
nhung c6 toc do ting trudng kha nhanh, trong sau thang dau nim 2014 dat 7 triéu
giao dich twong tmg 50.000 ty dong. Ty 1é khach hang sir dung dich vu sau khi
dang ky (active) trén mobile banking cao hon trén Internet banking. Tuy nhién,
viéc phat trlen dlCh vu mobile banking & cac ngan hang phan 16n van nam trong
giai doan dau.”

Théng ké tinh hinh sit dung thiét bi di dong trong Ngay mua sim trwc tuyén
2014

Trong Ngay mua sam tryc tuyén 2014, may tinh c4 nhan (PC) van chiém wu thé hd
trg nguoi tidu dung truy cap, tra ciru thong tin khuyén mai, chiém trén 72% luot truy
cap, dién thoai di dong va may tinh bang chiém 28% lugt truy cap. Tuy nhién, chi co
18% luot xem thong tin tir thiét bi di dong. Nguyén nhan chinh cé thé 1a PC hd trg
viéc xem, tra ciru thong tin tdt hon, hodc do giao dién mobile ctia hé théng
OnlineFriday.vn chua hd tro tot cho nén tang di dong khién nguoi tiéu dung phai
chuyén qua xem trén PC.

Théng ké vé h¢ diéu hanh ciia thiét b di dong truy cap cho thdy 51% nguoi tiéu dung
dang su dung h¢ di€u hanh Android, trong khi iOS chiém 35% va Windows phone
xap xi 9%, cac hé dicu hanh khac chiém ty I¢ rat thap.

Nguon: Bdo cdo tong hop Ngdy mua sam truc tuyén 2014 ciia MOIT va VECOM.

3. Thwong mai trén cic mang xa hdi tiép tuc phat trién

Trong vai nam qua cac doanh nghiép Viét Nam da khai thac cac loi thé ctia mang
xa hoi cho hoat dong kinh doanh. Khao st EBI nam 2014 cho thay 24% doanh

Y http://wearesocial.sg/blog/2014/01/social-digital-mobile-apac-2014/
12 Internet Viét Nam 2014, Hiép hoi Internet Vié‘g Nam (VIA).
3 Thong céo bao chi ngay 19/11/2014 ctia Ban t6 chire giai My Ebank.
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nghi¢p da tién hanh kinh doanh trén céc mang xa hoi, trong d6 16% cho biét hoat
dong nay mang lai hi¢u qua cao. Ty I¢ nay tuong duong voi ty 1€ cac doanh
nghi¢p danh gid hi€u qua cao tir viéc tham gia cac san thuong mai dién tu.

Nhu céu giao tiép cong ddng trén mang da tr¢ thanh thiét yéu va dang thay thé nhiéu
phuong thirc trao d6i thong tin truyén thong. Cic mang xi hoi di tré thanh moi
truong day stc sdng.

Nguon: Internet Viét Nam 2014, Hiép hoi Internet Viét Nam (VIA).

Nam 2014 1a nam dau tién mang xa hoi vuot cac cong cu tim kiém dé tr& thanh
cong cu phd bién nhat dé quang ba website. C6 t6i 50% doanh nghiép cho biét da
tién hanh quang ba website trén cac mang xa hoi, cao hon mgt chit so véi cac
cong cu tim kiém (47%). Tuy nhién, cac doanh nghiép cho rang quang ba qua cac
cong cu tim kiém mang lai hiéu qua cao hon qua cac mang xa hoi.

Két qua nay co su tuong quan voi khao sat tr phia nguoi tiéu dung. Theo Bao
cao hanh vi nguoi tiéu dung truc tuyén cua Google, nguoi mua hang online
nghién ctru thong tin chi yéu qua cong cu tim kiém (33%) va mang xa hoi

(27%).
4. Dich vu chuyén phat chwa dap ing nhu ciu ciia thwong mai dién tir

Trong nim 2014 mot s6 doanh nghiép kinh doanh dich vu chuyén phat da xéac
dinh thuong mai dién tir s& chiém thi phan ngay 16n va budc dau c6 nhiing diéu
chinh chién lugc kinh doanh. Nhung nhin chung, dich vu chuyén phat & Viét
Nam van chua dap ting duge nhu cau cia ca doanh nghiép 1an ngudi tiéu dung
truc tuyén.

Khi tra 101 phiéu khao sat EBI, chi c6 22% doanh nghiép cho biét viéc xir Iy don
dat hang va phan phat san pham c6 thé duoc tién hanh ty dong va dugc giam sat
qua hé thdng kiém tra truc tuyén.

Két qua nay twong dong voi mot sé danh gia khac. Chang han, khi khao sat cac
doanh nghiép tham gia Ngdy mua sam tryc tuyén 2014, c6 khoang 50% danh gia
dich vu chuyén phat chua tbt, trong d6 c6 9% dénh gia 1a kém. Pang luu ¥ 13
giita cac doanh nghiép chuyén phat va doanh nghiép ban hang tryc tuyén da co
su chuan bi kha tot cho ngay nay.

Theo khao sat nguoi tiéu dung truc tuyén cua Cuc Thuong mai dién tir va Cong
ngh¢ thong tin nam 2014, chét lugng thip cua dich vu chuyen phat 1a tré ngai
dung thi hai trong s6 cac tré ngai ddi v6i viée mua sam tryc tuyén.

Co thé thay dich vu buu chinh va chuyen phat cé su bién ddi manh mé vé ciu
tric thi truong nhung chinh sach va chién lugc cho linh vuc nay cham dugc ban
hanh.™ Sy phdi hop giita cic co quan hoach dinh chinh sach va cac to chic xa

 Bao cao hanh vi nguoi tiéu dung truc tuyén ¢ Viét Nam cua Google trinh bay tai Hoi thao do
VECOM t6 chirc tai Ha Noi ngay 10/11/2014.

' Theo khao sat cia VECOM, khac v6i linh vyc vién thong, tir nim 2001 t&i nay c6 rét it chinh
sach va phap luat lién quan tdi dich vu buu chinh va chuyén phat. Quyét dinh sé 158/2001/QD-



hoi nghé nghiép lién quan t6i dich vy chuyén phat chua chat ché. Ciing chua thay
su lién két thoa déng gitra cac doanh nghiép chuyén phat v6i nhau cung nhu gitra
cac doanh nghiép chuyén phat v6i cac doanh nghiép ban hang truc tuyén.

Dich vu buwru chinh va chuyén phat

S6 lugng cac doanh nghi¢p hoat dong trong linh vuc buu chinh trong nhiing ndm gan
day lién tyc tang, tong s6 doanh nghiép duoc cap gidy phép buu chinh 'va xac nhan
thong béo hoat dong buu chinh nam 2013 1 110, ting manh so v&i con sé 79 cta nim
2012. Trong khi d6, doanh thu tir dich vu buu chinh lién tuc ting con sb lao dong cua
cac doanh nghi¢p hoat dong trong linh vuc buu chinh c6 xu hudng giam.

Nguon: Sdch trcfng Cong nghé thong tin va Truyén thong Viét Nam nam 2014, B
Thong tin va Truyén thong.

5. Quyén loi ngudi tiéu dung true tuyén chwa dwogc bio vé théa dang

Viéc bao vé quyén loi ngudi tiéu ding trén méi trudng truc tuyén gip nhidu kho
khin ngay tai nhitng nudc di bao vé kha tot quyén loi nguoi tiéu dung trong moi
truong thuong mai truyén théng. O Viét Nam, tinh hinh con phire tap hon nita
khi quyén loi nguoi tiéu dung trong mua ban truyén théng van chua duoc dam
bao.

Trong khi bao vé nguoi tiéu dung truc tuyén lién quan t6i nhiéu khia canh thi
EBI tap trung vao van dé bao vé thong tin ca nhan."® Két qua khao sat cho thiy
phan 16n doanh nghiép kinh doanh truc tuyén da cé chinh sach bao vé thong tin
ca nhan cho khach hang. Trong do, ty 1¢ cac doanh nghi¢p 16n quan tam toi vige
bao vé thong tin ca nhan cao hon dang ké so véi cac doanh nghiép vira va nho.

O Viét Nam cho téi nay chua xuat hién nhiéu tranh chap lién quan t6i thong tin
c4 nhén trong cac giao dich truc tuyén. Két qua khao sat trén mdi phan anh tinh
hinh tir phia doanh nghiép. Tir goc d6 ngudi tiéu dung truc tuyén, birc tranh cé
mau xam hon. Theo khao sat nguoi tiéu ding truc tuyén cia Cuc Thuong mai
dién tir va Cong nghé thong tin nam 2014, 6 to1 42% nguoi ti€u dung lo ngai bi
16 thong tin ca nhan trong mua sam tryc tuyén.

Cugc khao sat nay cting cho thdy c6 t6i 81% khach hang lo ngai chat lugng san
pham mua tryc tuyén thap hon so v&i quang cdo. Pay 1a trd ngai 1on nhat dbi voi
hinh thirc thuong mai di¢n tir loai hinh B2C ¢ Vi¢t Nam va cling 1a mt trong
nhirg vin dé wu tién hang dau trong viéc bao vé quyén loi nguoi tiéu ding truc
tuyén trong nhitng nam téi.

TTg cta Tha tuéng Chinh phii phé duyét Chién luge phat trién Buu chinh Vién thong dén nim
2020 dugc ban hanh tir ngay 22/01/2001.

16 Cac khia canh nay bao gobm chat luong san phdm, didu kién ban hang, gia ca va thanh toan,
cung cép thong tin cho khach hang, quang cdo va khuyén mai, xir Iy thong tin khiéu nai, dao
dtrc nguoi ban hang, thu thap va bado mat thong tin khach hang, v.v..

" Theo Hoi Tiéu chuin va Bao vé Nguoi tiéu dung Viét Nam (VINASTAS), $6 lugng khiéu nai
lién quan t6i mua sim truc tuyén giri toi Hoi c6 xu hudng ngay cang ting. Mit khac, ngay tai sy
kién Ngay mua sim tryc tuyén 2014 do MOIT va VECOM t6 chirc va co su cha ¥ cao cia cac
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Theo Hoi Tiéu chuin va Bao vé Nguoi tiéu dung Viét Nam (VINASTAS), s6
luong khiéu nai lién quan toi mua sam truc tuyén gui t01 Ho1 ¢6 xu hudng ngay
cang tang. Mat khac, ngay tai sy kién Ngay mua sam tryc tuyén 2014 do MOIT
va VECOM t6 chirc va co sur chu y cao cua cac phuong tién truyén thong, nhiéu
¥ kién phan anh mot s6 doanh nghiép van ban hang héa khong rd xuét xi, kém
chét luong va gian l4n trong thong tin khuyén mai.

6. Chinh phi dién tir dwgc doanh nghiép tiép cin nhiéu hon

Do thuong mai di¢n tur co mbi quan h¢ mat thiét v&i chinh phu dién tir nén chinh
phu dién tr 1a mot trong bon tru cot dé xay dung Chi sb Thuong mai di¢n tu.
Khac v6i nam 2013, khao sat EBI nam 2014 khong tap trung vao dau thau truc
tuyén ma quan tdm cha yéu téi khai thac thong tin tir website cua co quan nha
nudc va st dung dich vu cong truc tuyén. Do thong tin vé dich vu cong truc
tuyén duogc thu thap truc tiép tir doanh nghiép nén EBI ¢6 thé phan anh dugc muc
dd va chat lugng tmg dung dich vu cong truc tuyen & chiéu “cau”.

Nam 2014 c6 42% doanh nghiép cho biét thudng xuyén tra ctru thong tin trén cac
website cia cadc co quan nha nudc tai dia phuong, 53% doanh nghi¢p thinh
thodng méi truy cap va 5% doanh nghiép chua bao gio truy cip cac website nay.
Céc ty 1& nay cho thay tinh hinh truy cap website ctia cac co quan nha nudc dé
thu thép thong tin phuc vu hoat dong kinh doanh ctia cac doanh nghi¢p c6 su tién
bd dang ké so véi ndm 2013 va 2012,

C6 khoang 57% doanh nghiép da sir dung cac dich vu cong truc tuyén, ty 1é nay
phan anh sy tang rd rang so vai hai nam trude. Co 39% doanh nghiép danh gia
dich vu cong truc tuyén rat c6 ich cho hoat dong kinh doanh cta minh. Ty 18 nay
cao hon nhiéu so véi ty 1& 25% ctia nam 2013.

Mic du chua c6 s6 liéu nam 2014, nhung c6 thé nhan thay viéc khai thac dich vu
cong truc tuyén cta cac doanh nghiép nim 2014 c6 mdi lién quan chit ché véi
viéc trién khai chinh phu dién tor nam 2013. Xét vé khia canh “cung”, nam 2013
sb dich vu cong truc tuyén muc 3 dat 2.366, tiép tuc ting manh tr con s6 1.662
ctia ndm 2012. Cac con sd tuong tu cho dich vu cong truc tuyén muac4lalll va
9. Su tang manh nay hau hét dién ra & céac dia phuong: s6 dich vu cong truc tuyén
mirc 3 tang tir 1.609 1én 2.258 va mirc 4 tir 5 1én 56.%°

Nhiing con s6 nay méi phan anh dugc muc do cung cap dich vu cong truc tuyén

O chi€u “cung” cua cac co quan nha nudc ma chua phan anh dugc muc do st

dung ¢ chi€u “cau” cua cac doanh nghiép va nguoi dan. Ve viéc ting dung chinh
Ing ghiep g C g dung

phu dién tir, s6 liéu cua EBI 2014 ¢6 tin hiéu lac quan hon so véi PCI 2013.7

phuong tién tmyen thong, nhidu y kién phan anh mot sé doanh nghiép van ban hang hoa khong
13 xuat xu, kém chat lugng va gian 1an trong thong tin khuyén mai.

18 Sach tring Cong nghé thong tin va Truyén théng Viét Nam nim 2014, Bo Thong tin va
Truyén thong

9 Thong thuong, vao quy I hang nam, VCCI s& cong bb PCI ctia nam trude do.



Website ciia co quan nha nwéc cac tinh

Béo cao PCI 2013 xem xét tinh minh bach trén co s¢ danh gia website cta tinh dé phan
tich xem li€u doanh nghiép c6 thuc sy tdn dung dugc cac sang kién minh bach hoa thong
tin trén mang. Két qua cho thay tinh hinh chung 14 céc tinh da dau tu kha nhiéu nguén luc
dé nang cip cac website song cac doanh nghiép lai khong hé biét dén cac website cua tinh
va thong tin kinh doanh can thiét thiéu van hoan thiéu

Nguén: Chi sé nang liwec canh tranh cdp tinh cia Viét Nam nam 2013, VCCI

7. Phap luat lién quan t6i thwong mai dién tir duwoc doanh nghiép chi y hon

Phiéu khao sat EBI khong dua ra cdu hoi cu thé nhung thong qua phong van va
cac hoat dong chuyén moén khac cua minh, VECOM nhén thdy doanh nghiép
kinh doanh truc tuyén cang ngay cang quan tam téi phép luat thuong mai dién tur.

Mot miat, ngay 15/12/2014 Bo Coéng Thuong di ban hanh Théng tu sb
47/2014/TT-BCT quy dinh vé quan 1y website thuwong mai dién tir. C6 hiéu luc tir
20/01/2015, Théng tu nay s& gop phan nang cao trach nhiém cua cac doanh
nghiép ban hang truc tuyén, dong thoi bao vé tot hon quyén loi ciia nguoi tiéu
dung.

Mit khac, trong nim 2014 nhiéu hinh thirc kinh doanh tryc tuyén nhu goi xe qua
tmg dung di dong, cac nghia vu ctia ngudi ban trén cac mang xi hoi, tién o
bitcoin hay ban san pham thay thé sita me trén website... di thu hut sy quan tim
cua dong dao nguoi ban, nguoi mua cling nhu cac co quan quan ly nha nude va
cac phuong tién truyén thong. Co thé thiy cac van ban phéap luat hién tai chua
phan anh day du thuc tién kinh doanh truc tuyén. RS rang tién bo ctia cong nghé
thong tin va truyén thong lam thay d6i nhanh chong hanh vi va phuong thirc mua
sim cua xa hoi, trong khi d6 viéc ban hanh va thyc thi phap luat duong nhu chua
theo kip thuc tién kinh doanh. Viéc ban hanh méi ciing nhu dién giai va huong
dan cic vin ban quy pham phap luat hién hanh s€ c6 tac dong truc tiép ti mot s6
linh vuc kinh doanh tryc tuyén trong nam 2015.
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OVERVIEW

The eBusiness Index 2014 was established in the context that after over 5 years
of recession, the world economy began to recover though slowly and in the
political and economic unstability; the economy of Vietnam grew at a relatively
good rate but the consumption and the purchasing power were still low.

Despite such difficulties, the Gross Domestic Product (GDP) of 2014 still grew at
a positive growth rate of 5.98% compared to 2013, of which the service sector
grew by 5.96%, contributing 2.62 percentage points with the wholesale and
retailsale services accounted for the largest proportion. However, the structure of
the economy in 2014 was almost unchanged compared to 2013. The agriculture,
forestry and aqua-culture sectors accounted for 18%; the industry and
construction sectors accounted for 39%:; the service sector accounted for 43%.
Such percentages of 2013 were respectively 18%; 38% and 43%2.

Regarding business operations, in 2014, there were 74,842 newly established
enterprises with the total registered capital of VND432.2 trillion, which
decreased by 2.7% in terms of number of enterprises but increased by 8.4% in
terms of registered capital in comparison with the preceding year. Meanwhile,
67,823 enterprises had so big difficulties that they had to dissolve or suspend
their businesses for certain periods of time or cease their operations to wait for
closing their enterprise codes.

The total revenue from retail sale of consumption goods and services in 2014 was
estimatedly VND2,945.2 trillion which went up by 10.6% compared to 2013 if
the price increased by 6.3% which was higher than 5.5% of 2013 was excepted.
It is noteworthy that the average CPI of 2014 went up by 4.09% compared to
2013, which is considered low for 10 years now.

The population of Vietnam in 2014 was estimatedly 90.73 million which was
increased by 1.08% compared to 2013 and of which the urban population
accounted for 33% with 30 million people and the rural population accounted for
67% with 61 million people®’,

Based on the macro-economic statistics, VECOM finds that the service sector
accounts for the highest proportion but it has almost been unchanged for many
years and is still very low compared to the average one of the developed
economies. At the same time, the proportion of urban population is rather low
and is also almost unchanged. These two factors significantly affect the growth
rate of e-commerce.

In addition to those statistics, the panorama of the economy as well as the field of
information technology and communications in Vietnam may also be reflected
through the ranking by domestic and international organizations.

20 Due to the rounded numbers, the total may not be exactly 100.
2 General Statistic Office: “The S0Ci0-economic situation in 2014>,
http://www.gso.gov.vn/default.aspx?tabid=403&idmid=2&ItemID=16156



http://www.gso.gov.vn/default.aspx?tabid=403&idmid=2&ItemID=16156

First, the National Competitiveness of Vietnam in 2014 was ranked the 68"
among 144 countries. This ranking is nearly the same as that of 2013 when
Vietnam was ranked the 70th among 148 countries. This indicator is established
by the World Economic Forum based on three factors, i.e. infrastructure,
management efficiency and technology renovation with specific criteria such as
legal institutions; infrastructure; health and education; macroeconomic
environment; high level training and education; commodity market; labor
market; financial market; market size; availability of technology; innovation; and
business.

Second, in terms of Business Environment, in 2014, the World Bank ranked
Vietnam in the 78™ position among 189 countries, which is 21 levels higher than
the position of 99th in 2013. This indicator is evaluated based on ten criteria
including the establishment of enterprises, construction licensing, access to
electricity, property registration, credit granting, investor protection, tax
payment, international trade, contract enforcement, settlement of business
bankruptcy.

Third, according to the Report on Provincial Competitiveness Index (PCI) issued
in early 2014, only 32.5% of interviewed enterprises planned to expand their
business scale in the next two years. Since the PCI is introduced, this percentage
has always been on the down trend and dropped to the lowest level in 2013,
which reflects the less belief of enterprises. The Provincial Competitiveness
Index was developed by the Chamber of Commerce and Industry of Vietnam
(VCCI) in cooperation with the United States Agency for International
Development (USAID) in 2006 for the purpose of providing objective
information on the quality of local economic operation. This index is established
on the basis of a survey for thousands of enterprises all over the country on the
quality of economic operation and business environment of 63 centrally run
provinces and cities.

Fourth, the Information and Communication Technology Development Index
(ICT Development Index - IDI) of Vietnam in 2013 was ranked the 101* among
166 countries, which was 2 levels lower than that of 2012%. The IDI was
developed by the International Telecommunication Union based on the
combination of three groups of indicators to evaluate and compare the
development of information and communication technology of the countries in
the world. The first group of indicators measures the accessibility to ICI based on
five criteria, i.e. fixed telephone, mobile phone, international Internet bandwidth,
households owning computers and households accessing to the Internet. The
second group of indicators measures the level of ICT application based on three
criteria, i.e. proportion of Internet users, subscribers of fixed Internet broadband
or subscribers of wireless Internet. The third group of indicators measures the

22 Meanwhile, the IDI of Vietnam in 2012 was ranked the 88™ among 157 countries, which was
2 levels lower than that of 2011. That means the IDI of Vietnam trends to go down
consecutively.
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readiness for ICT based on three criteria, i.e. adult literacy rate, proportions of
high school students and college students.

Fifth, in terms of e-government, in 2014, Vietnam was ranked the 99th among
193 countries, which is 16 levels lower than that of 2012. The ranking of e-
government is conducted by the United Nations (UN) and published every two
years. This ranking is based on three factors, including online public services,
telecommunication infrastructure and human resources.

So, it can be said that Vietnam has made efforts to reform and develop a better
macro environment for the economic and ICT development. However, such
efforts do not stand out from other countries and the general ranking of Vietnam
is still at the average level and even on the declining trend.

With the approach from the “Demand” side, the eBusiness Index (EBI) 2014 was
established on the basis of the survey on the real e-commerce applications in
nearly 3,500 enterprises in most of centrally run provinces and cities nation-wide
(hereinafter referred to as provinces or localities)®®. The form of the questionaire
for the enterprises has some changes compared to that of 2013 to reflect the trend
of online shopping on mobile devices and social networks.?*

Method of establishing the eBusiness Index

The eBusiness Index is established on the basis of the method of the Center for
International Development at Harvard University on evaluating the level of e-commerce
applications. This method evaluates the level of e-commerce applications based on four
major groups of criteria, i.e. human resources and ICT infrastructure, Business to
Consumer transactions (B2C), Business to Business transactions (B2B) and public online
services (G2B).

Each set of criteria is evaluated according to the scale of 100 scores and is attached with a
weight. The total weighted score of all four groups is the basis to evaluate and classify the
level of e-commerce applications in each locality. In each group, each criterion is also
scored on the scale of 100 and attached with weights to reflect the importance of the
criteria in the respective groups.

The weights for each group as well as the criteria in each group are kept unchanged for
several years to make the comparison more precise.”

Survey results show that the e-business in Vietnam in 2014 has the following
highlights:

1. Significant difference on ecommerce amongst localities

The eBusiness Index shows the significant differences on the status and readiness
for e-commerce applications amongst localilities. In 2014, while the average EBI

of all the provinces was 56.5, the average of the top five localities was 68.3 and
the average of the five lowest EBI provinces was 48.0.

2 That means the approaching methods of EBI and PCI are the same as they both base on the
surveys with the enterprises.

24 http://ebi.vecom.vn/Upload/Document/PhieukhaoSat/2014/Phieu-dieu-tra-eBl-Index-
2014.pdf

% For more information, please see the Report on eBusiness Index 2012 or the website
http://ebi.vecom.vn



http://ebi.vecom.vn/Upload/Document/PhieuKhaoSat/2014/Phieu-dieu-tra-eBI-Index-2014.pdf
http://ebi.vecom.vn/Upload/Document/PhieuKhaoSat/2014/Phieu-dieu-tra-eBI-Index-2014.pdf
http://ebi.vecom.vn/

The difference on EBI amongst the localities in 2014 was more significant than
in 2013. The average EBI in 2013 was 55.7. The average score of the top five
localities was 66.0.

Domain name is one of the factors that reflect the readiness for participating in
eBusiness. The picture of the distribution of the national domain name ".VN" in
2014 reflects clearly the difference on eBusiness amongst localities. Ho Chi
Minh City has the highest number of domain names. Hanoi has as approximate
number of domain names as Ho Chi Minh City but it is ranked the first in the
proportions of residents as well as enterprises per domain name.

Meanwhile, most of the Northern mountainous, the Central Highland and the
South West provinces have the lowest level of “.VN” domain name maintenance
according to any of the criteria.

Distribution of the national domain name “.VN”

Domain name is an important resource of the Internet and is considered an essential part
of the e-commerce infrastructure. In Vietnam, the national domain name “.VN” has the
more and more important position. According to VNNIC, as of October 2014, 291,103
domain names were being maintained, of which 46.5% was in the North, 47.5% was in the
South and 6.0% was in the Central area. It is noteworthy that five localities with the
highest number of domain names account for approximately 85% of the total ones of the
whole country while the five localities with the lowest number of domain names account
for only 0.14%.

Below is the allocation of the domain name “.VN” according to some criteria of the
provinces with the highest and the lowest numbers of domain names:

* According to the number of domain names:

(1) Ho Chi Minh City: 109,816
(2) Hanoi: 108,043
(3) Da Nang: 4,549
(4) Binh Duong: 3,558
(62) Bac Kan: 67
(63) Lai Chau: 40
** According to the number of residents per domain name:
(1) Hanoi: 64
(2) Ho Chi Minh City: 71
(3) Da Nang: 218
(4) Binh Duong: 507
(62) Ha Giang: 7,275
(63) Lai Chau: 10,113
*** According to the number of enterprises per domain name:
(1) Hanoi: 0.73
(2) Ho Chi Minh City: 1.01
(62) Ca Mau: 9.35
(63) Lai Chau: 15.38

Source: Report on Internet Resources of Vietham 2014, by VNNIC and the Statistical
Yearbook 2013 of the GSO
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The EBI shows the significant difference between the two economic centers of
Vietnam, i.e. Ho Chi Minh City and Hanoi and other provinces. In 2014, Ha Noi
and Ho Chi Minh City as the two leading localities had the scores of 72.6 and
72.5, respectively, the third ranked one had the score of only 67.2 and the one
standing in the bottom had the score of 47.3. In 2013, those figures were
respectively 67.9, 68.4, 65.1 and 47.3.

The distribution of the domain name “.VN” reflects rather clearly the above
difference. In terms of number of domain names, the number of domain names of
Da Nang which is ranked the third is only equal to approximately 4% of that of
Hanoi. In terms of the proportion of the number of residents per domain name,
while every 64 people in Hanoi has a domain name, the figure of Da Nang is
only 218.

This difference can also be seen through the typical and biggest online shopping
day in 2014. On the first Friday of December 2014, VECOM coordinated with
the Ministry of Industry and Trade to implement an online shopping day.
According to the statistics on the official website of the program
www.OnlineFriday.vn, the accesses were mainly from Hanoi (33%) and Ho Chi
Minh City (36%). The access rate of Da Nang which was ranked the third in this
criterion was only 5%. The total number of access times from the other 60
localities accounted for only about 21%.%°

Beside the gap amongst the localities, especially between the two leading
localities and the others, there may also be a very big gap between urban and
rural areas. The EBI itself can not quantify this comment but it can be inferred
indirectly through the proportion of urban population in localities. Moreover, the
percentage of urban population in Vietnam has almost been unchanged for many
years. If the structure of 33% urban popularion and 67% rural population in 2014
does not change quickly, it would be a negative factor hindering the e-Business
development in the coming time. This factor may reduce its impact if rural
people can access the Internet and participate in e-commerce more easily through
smart mobile devices.”

2. Mobile commerce is formed and tends to develop quickly

In line with the strong development of commercial transactions through mobile
devices (hereinafter referred to as mobile commerce or m-commerce), the
eBusiness Index 2014 surveyed and evaluated the application of mobile devices
in enterprises. The survey results show that 10% of enterprises have used
applications based on mobile devices to serve business operations. However,
only 13% of them admitted that the business through mobile applications gives
high performance.

26 Overview Report on the Online Shopping Day in 2014, by MOIT and VECOM.

2" The proportion of Internet users in 2013 was 37.0%. This proportion has gone up rather
sharply over the past 5 years but it would be very difficult to keep the same growth rate in the 5
coming years.



For enterprises who have own websites, 15% of them confirmed to have mobile
versions. Regarding advertisements on websites, 10% of them answered that this
form of advertisement was not as efficient as other forms.

Mobile infrastructure in Vietnam in 2014

Regarding mobile devices, the number of mobile phone subscribers per 100 people in
2013 was 137.93, which decreased significantly compared to the figure of 148.3 in 2012
and 144.19 in 2011. Meanwhile, the number of 3G mobile phone subscribers was 19.7
million in 2013, which increased sharply compared to 15.7 million in 2012. The
proportion of Internet users was 37.0% in 2013, which was higher than 35.2% in the
preceding year. The total online time using mobile devices accounted for one third of the
total online time.?

Since 2014, the Internet connection through 3G mobile devices has been becoming more
and more important to the social life. In cities, 3G is user-friendly and meets the demand
for the Internet access at anytime and in anywhere with more and more diverse services
and information. In rural areas, 3G will be a way to expand the covering areas.”

Meanwhile, the number of fixed telephone subscribers is dumping to 6.7 million compared
to 9.6 million in 2012 and equal to approximately one third of that of 20009.

Source: Vietnam Information and Communication Technology White Book in 2014, the
Ministry of Information and Communication.

Payment through mobile devices (mobile banking) is a new service but grows at
a rather high rate. In the first six months of 2014, there were 7 million
transactions of this type with the total value of VND50,000 billion. The
proportion of after-registration service users (active) on the mobile banking is
higher than on the Internet banking. However, the development of mobile
banking services of banks is mostly still in the early stage.*

Statistics on the use of mobile devices on the Online Shopping Day 2014

On the Online Shopping Day 2014, personal computers (PC) were still most used in
assisting consumers to access and look up information on commercial promotions, which
accounted for over 72% of visits, mobile phones and tablet computers accounted for 28%
of visits. However, only 18% of information views were carried out from mobile devices.
The main reason may be due to the fact that PCs provided better supports for viewing and
searching information or the mobile interface of the OnlineFriday.vn system did not
provide good supports to the mobile platforms, forcing consumers to switch to viewing
information on PCs.

Statistics on the operating system of accessing mobile devices shows that 51% of
consumers are using the Android operating system while the figures for iOS and Windows
Phone are 35% and approximately 9%, respectively. The proportion for other operating
systems is very low.

Source: General Report on the Online Shopping Day 2014, by MOIT and VECOM.

%8 http://wearesocial.sg/blog/2014/01/social-digital-mobile-apac-2014/
2 Internet Vietnam 2014, Vietnam Internet Association
% press Release dated 19 November 2014 by the Organization Committee of My Ebank Award
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3. Trading on social networks continues developing

In the past few years, Vietnamese enterprises have exploited the advantages of
social networks for their businesses. The EBI survey in 2014 showed that 24% of
the interviewed enterprises had conducted businesses on social networks and
16% of them confirmed on their high efficiencies. This proportion is nearly the
same as the proportion of enterprises who considered the participation in e-
commerce platforms as quite efficient.

The demand for communication amongst communities on the networks has become
essential and is replacing many traditional communication methods. Social networks have
become a full-of-vitality environment.

Source: Internet Vietnam 2014, Vietnam Internet Association (VIA).

2014 was the first year when social networks surpassed searching tools to
become the most popular tool for website advertisements. 50% of enterprises
have conducted website adverisements on social networks, which is a bit higher
than searching tools (47%). However, they admitted that advertisements through
searching tools brought in greater efficiency than through social networks.

This result correlates with the survey from the consumer side. According to the
report on online consumers’ behaviors by Google, online shoppers search for
information mainly through searching tools (33%) and social networks (27%).**

4. Delivery services have not been able to meet the demands

In 2014, some delivery enterprises identified that e-commerce would occupy a
bigger and bigger market share and, thus, began to adjust their business
strategies. Nevertheless, in general, the frowarding services in Vietnam have not
yet met the demands of only consumers and businesses.

When answering the EBI questionaires, only 22% of the respondents said that the
handling of orders and the distribution of products could be carried out
automatically and monitored through the online checking systems.

This result is similar to some other evaluations. For example, when interviewing
the enterprises who participated in the Online Shopping Day 2014, about 50% of
them evaluated that the delivery service was not good and 9% of them even
considered it bad. Notably, the delivery and online trading enterprises had rather
good preparations for this day.

According to a survey for online consumers which was conducted by the
Vietnam E-Commerce and Information Technology Agency in 2014, the low
quality of delivery services is the second biggest obstacle among those for online
shopping.

It can be seen that the postal and delivery services have had significant changes
in the market structure. However, policies and strategies for this sector are not

3! Report on online consumers’ behavior by Google, presented at the Seminar held by VECOM
on 10 November 2014 in Hanoi



offen issued in time.** The coordination between policy makers and and social
and professional organizations on delivery services has not been close. A
satisfactory cooperation amongst delivery enterprises as well as between delivery
enterprises and online trading enterprises has not been existed.

Postal and delivery services

The number of enterprises operating in the postal sector continues increasing in recent
years. The total number of enterprises licensed and certified as having postal operations in
2013 was 110 which was much higher than the figure of 79 in 2012. The revenues from
postal services is always on the increasing trend while the number of employees of the
operating postal companies tends to decrease.

Source: Vietnam Information and Communication Technology White Book 2014, Ministry
of Information and Communication.

5. Benefits of online consumers have not been protected sufficiently

The protection of online consumers’ benefits often meet difficulties even in the
countries where such benefits in the traditional commercial environment have
been propected well. In Vietnam, the situation is even more complicated when
the benefits of consumers in traditional trading are not protected enough.

While the protection of online consumers relates to many aspects, the EBI
focuses on protecting personal information.*® The survey results show that most
of online trading firms have already had policies to protect clients’ personal
information. It is note-worthy that the number of large enterprises caring about
protecting personal information is considerably higher than that of small and
medium enterprises.

So far, in Vietnam, there have not been many disputes relating to personal
information in online transactions. The above survey results only reflect the
situation from the sellers’ side. From the online consumers’ side, the picture is a
bit darker. According to the survey conducted by the E- Commerce and
Information Technology Agency for online consumers in 2014, 42% of
consumers are worry about the revealing of their personal information while they
participate in online shopping.

The survey also shows that 81% of consumers are concerned that the quality of
products bought online is lower than what has been advertised. This is the
biggest obstacle for the form of B2C e-commerce in Vietnam and is also one of
the top priorities in protecting online consumers’ benefits in the coming years.*

% According to a survey by VECOM, unlike the telecommunication sector, since 2001, only a
few policies and legal stipulations relating to postal and forwarding services have been issued.
The Decision No. 158/2001/Qb-TTg by the Prime Minister approving the Post and Telecom
Development Strategy to the Year 2020 was issued on 22 January 2001.

% These aspects include product qualities, sale conditions, prices and payments, information
disclosure to clients, advertisement and commercial promotion, processing claims, morality of
sale-persons, and collection and confidentiality of clients’ personal information, etc.

% According to the Vietnam Standard and Consumers’ Protection Association (VINASTAS),
the number of claims relating to online shopping submitted to it tends to increase. Even during
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According to the Vietnam Standard and Consumers’ Protection Association
(VINASTAS), the number of claims relating to online shopping submitted to it
tends to increase. Even during the event of Online Shopping Day 2014 held by
MOIT and VECOM which attracted the great attention from the medias, there
were still many complaints on unclear origins and poor qualities of goods and
fraudulent information on commercial promotion.

6. E-government is accessed more frequently by enterprises

E-commerce has a close relationship with e-government. Therefore, e-
government is one of the four main factors to build up the eBusiness Index.
Unlike 2013, the EBI survey in 2014 did not focus on online bidding but on the
exploitation of information from the State authorities's websites and the use of
public online services. As the information on public online services was collected
directly from interviewed enterprises, the EBI could reflect the level and quality
of public online service applications from the view points of the “Demand” side.

In 2014, 42% of the respondent enterprises often searched for information on
local government agencies’ websites, 53% of them sometimes did so and 5% of
them had never visitted those websites. These percentages show that there had
been a significant progress in accessing such pages to collect information to
serve their business operations in comparison with 2013 and 2012.

About 57% of them had used public online services. This percentage shows an
undoubtful increase compared to two years ago. 39% of them considered public
online services very useful for their businesses. This percentage is much higher
than the percentage of 25% in 2013.

Although there are no data for 2014, it can be seen that the exploitation of public
online services by enterprises in 2014 has a close relationship with the
implementation of e-government in 2013. To the “supply” side, in 2013, the
number of public online services at the level 3 was 2,366 which was increased
sharply from 1,662 in 2012. The similar figures for public online services at the
level 4 was 111 and 9, respectively. The most impressive growth occured mostly
at provincial levels: the number of public online services increased from 1,609 to
2,258 at the level 3 and from 5 to 56 at the level 4.

These figures only reflect the the provision of public online services of State
authorities at the “Supply” side but not reflect the applications by organizational
and individual uers at the “Demand” side. Regarding e-government applications,
the EBI 2014 shows more optimic situation than the PCI 2013.%°

the event of Online Shopping Day 2014 held by MOIT and VECOM which attracted the great
attention from the medias, there were still many complaints on unclear origins and poor
qualities of goods and fraudulent information on commercial promotion.

% Information and Communication Technology White Book 2014, Ministry of Information and
Communication.

% Normally, in the first quarter of each year, VCCI publishes PCI of the preceding year.



Websites of provincial government agencies

The PCI Report 2013 reviewed the transparency by evaluating provincial governments’
websites to analyze whether enterprises could really take advantages of the initiative of
information transparency on the networks. The results show that, generally, the provinces
had invested a lot of resources to upgrade their websites but enterprise were not even
aware of them and thus there was not much improvement in solving the problem of
business information lacking.

Source: Provincial Competitiveness Index of Vietnam 2013, VCCI

7. Enterprises pay more attention to legal stipulations relating to e-
commerce

The questionaire of the EBI did not raise specific questions but, through the
interviews and other measures, VECOM found that the online trading firms were
more and more interested in legal stipulations on e-commerce.

On one hand, the Ministry of Industry and Trade issued Circular No.
47/2014/TT-BCT dated 15 December 2014 to provide for the management of e-
commerce websites. Being effective from 20 January 2015, this Circular will
contribute to enhancing the responsibilities of online trading firms and provide a
better protection for consumers’ benefits.

On the other hand, in 2014, many forms of online businesses such as calling for
taxis/ cars via mobile applications, obligations of sellers on social networks,
Bitcoin virtual currency or the sale of breast milk substitutional products on
websites, etc. attracted the attentions of many sellers, buyers as well as State
management agencies and the media. It can be said that the current legislation
does not fully reflect the actual online businesses. It is clear that the progresses of
information and communication technologies have created significant changes in
the social shopping behaviors and methods while the legal framework seems
unable to keep pace with the actual business developments. The new issuance or
interpretation of the existing legal stipulations would have direct impacts on
some areas of online businesses in 2015.
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1. CAC DOANH NGHIEP THAM GIA PIEU TRA

Cudc diéu tra duoc tién hanh voi g?m 3.500 doanh nghiép tai hau hét cac dia
phuong trén ca nudc. Sau khi xir 1y va loai bo cac phiéu khong phu hop, con lai
3.390 phiéu diéu tra hop 1&. Ty 1¢ phiéu cua cac doanh nghiép 16n 1a 9%, cua cac
doanh nghiép vira va nho (SME) la 91%. Nhung ty I¢ nay twong tuong tu nhu ty
1¢ cua hai nam trude. V& loai hinh doanh nghiép tham gia diéu tra, ty 18 lon nhét
thudc vé cac cong ty trach nhiém hiru han (48%), tiép d6 1a cac cong ty co phan
(34%), doanh nghiép tu nhan (12%), doanh nghiép c6 vén dau tu nudc ngoai
(2%), cac loai hinh khac chiém 4%.

Hinh 1: Loai hinh doanh nghiép tham gia diéu tra

2% 4%

B DN tw nhan
mCong ty TNHH
Cong ty cb phan
B Cong ty c6 von dau tw nwéc

ngoai

u | oai hinh khac

2. HA TANG VA NGUON NHAN LUC
a. May tinh

Hau hét doanh nghiép tham gia khao sat c6 may tinh PC va laptop va co t&i 45%
doanh nghiép c6 may tinh bang. Trong d6, 100% doanh nghiép tai ndm thanh
phd truc thude Trung wong déu co6 may tinh. Tai Ha Noi, 59% doanh nghiép c6
may tinh bang, ty 18 nay & Tp. H5 Chi Minh 1 57%.

b. An toan an ninh thong tin

Nam 2014 ty 1€ cac doanh nghiép st dung chir ky s6 va dich vu chimg thuc chir
ky s6 da tdng 1én dén 45%, cao hon ty 1¢ 31% cia ndm 2013 va 23% cua nam
2012.

c. Co ciu dau tu cho cong nghé thong tin

Ty 1& dau tw 16n nhat vin danh cho phan cling (43%), tiép d6 la phan mém
(23%). Ty I¢ dau tu cho dao tao nguén nhan lyc chi chiém 18%, cac hoat dong
khac 1a 16%.

Co cau dau tu cho cong nghé thong tin ctia cdc doanh nghi¢p co ban 6n dinh so
v61 hai ndm trude.
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Hinh 2: Co cau dau tw cho CNTT
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Hinh 3: Lao d9ng chuyén trach vé CNTT va TMDPT

d. Lao ddng chuyén trach vé cong nghé thong tin va thwong mai dién tir

Ty 1¢ doanh nghiép c6 can bd chuyén trach vé cong nghé thong tin va thuong mai
dién tir nam 2014 13 62%, hau nhu khong d6i so véi ty 1& nay ciia nam 2013 va
cao hon nhiéu so v6i nam 2012.

Nhing linh vuc kinh doanh cé ty 18 lao dong chuyén trach cao nhat 1a CNTT va
truyén thong (80%), tai chinh va bat dong san (75%), giai tri (73%). Tinh hinh
nay khéng c6 su thay ddi 16n so voi nam 2013.

Khac

Du lich, &n uéng

Ban budn, ban 1&

Xay dwng

CNTT, truyén théng
Giai tri

Van tai, giao nhan
Nang lvgng, khoang san
Tai chinh, B4t dong san
Y t&, Gido duc, dao tao
Nong, 1am, thdy san
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Lién quan t6i tuyén dung lao dong co k§ nang vé cong nghé thong tin va thuong
mai dién tir, 27% doanh nghiép cho biét gap kho khan.

e. Lao dong thwong xuyén sir dung email trong cong viéc

Diéu tra cho thay tai cac doanh nghiép 16n, 29% doanh nghiép c6 dudi 10% nhéan
vién thuong xuyén st dung email, 27% doanh nghiép c6 trén 50% nhan vién
thuong xuyén st dung email va 43% doanh nghiép c6 tr 11-50% nhan vién
thuong xuyén sir dung email trong cong viéc. Pbi v6i doanh nghiép vira va nho,
35% doanh nghi¢p cé trén 50% nhan vién thuong xuyén st dung email trong
cong viéc.

Nhin chung, mtrc do sir dung email trong cong viéc tai cic doanh nghi€p nam
2014 t6t hon so véi hai nam trudc.

Hinh 4: Tinh hinh nhén vién thwdng xuyén sir dung email trong cong viéc

50%
43%

45%

40%

35%

30%
25% - HSME
20% A ® Doanh nghiép 1&n
15% A
10% -

5% -

0% -

Du6i 10% T 11 - 50% Trén 50%

3. GIAO DICH THUONG MAI PIEN TU DOANH NGHIEP VOI NGUOI
TIEU DUNG (B2C)
a. Str dung email trong kinh doanh

Tuong tg nhu nam 2013, email tiép tuc 1a mdt cong cu quan trong hd trg hoat
dong kinh doanh cua cac doanh nghiép. Viéc khai thac loi ich ctia email da di
vao chiéu sau nhim giao két va thuc hién hop dong. Khong co6 su thay doi 16n
trong viéc sir dung email dé giao dich va cham soc khach hang.
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Hinh 5: Tinh hinh sitr dung email trong kinh doanh
Muc dich khac
Giao két hop ddng
Cham séc khach hang
m2014
m2013
Hb tro hop dong 2012

75%

Giao dich 7%

Quang cao, gidi thiéu

0% 10% 20% 30% 40% 50% 60% 70% 80%  90%

b. Website thwong mai di€n tir

Ty 1¢ doanh nghi€p co website 1a 45%, tang khong dang ké so véi ty 1é nay cia
nam 2013. Trong do, 47% doanh nghiép cho biét da cap nhat thong tin hang ngay
trén website, 32% cap nhat hang tuan, con lai 21% doanh nghiép trung binh mdi
thang chi cap nhat mot lan. 41% doanh nghi¢p da cir can b phu trach website.

Ty 1é website co tinh ning dat hang truc tuyén 1a 58%, cao hon dang ,ké so vOi
nam 2013. Trong khi d6 ty 1¢ website c¢6 tinh nang thanh toan tryc tuyén la 15%
va hau nhu khong d6i so voi nam 2013.

Dboén nhén xu hudng nguoi ti€u dung ngay cang chuyén manh sang mua sim trén
cac thiét bi di dong, 15% doanh nghiép da xdy dung phién ban di dong cho
website cia minh.

Nam 2014 chtng kién mang xa hoi duge sir dung phiéu nhat dé quang b4 website
voi ty 1€ 1én tdi 50%, tiép do 1a cac cong cuy tim kiém.
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Hinh 6: Thong ké hinh thirc quang b4 website ciia doanh nghiép

m2012 m=2013 m2014
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Bao gidy Mang xa hoi Baodiéntlr Caccongcu Truyén hinh  Phuwongtién Chwa quang
TK khac ba

c. San thwong mai dién tir

Ty 1€ cac doanh nghiép tham gia cac san thuong mai dién tir cia nam 2014 la
15%, tang hon ty 1€ 12% ctia nam 2013 va 11% cta nam 2012. Cac ty 1€ nay
phan anh xu hudéng cac doanh nghi¢p cang ngay cang quan tam téi viéc khai thac
nhirng lo1 ich do c4c san thuong mai di¢n tor mang lai.

d. Kinh doanh trén cac mang xa hoi

Mang xi hoi da tro thanh phuong tién hd tro kinh doanh véi nhidu doanh nghiép.
Niam 2014 c6 toi 24% doanh nghiép tham gia khao sat cho biét da sir dung céc
mang xa hoi phuc vu kinh doanh. Mgt nira doanh nghi¢p cho biét hiéu qua kinh
doanh trén mang x3 hoi m&i & muc trung binh nhung cé téi 16% cho riang co
hiéu qua cao.

Hinh 7: Ty 1€ doanh nghiép kinh doanh trén mang xa héi

80%
70%
60%
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30% 24%
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68%

8%

Cé Khong Sé ban trong 2014

e. Kinh doanh qua cac wng dung di dong

Khoang 10% doanh nghiép cho biét da sir dung cac ung dung trén nén tl}iét b1 di
dong dé phuc vu hoat dong kinh doanh. Nhung 43% doanh nghi¢p cho rang hi¢u




qua & muc thip, 44% danh gia & muc trung binh va méi c6 13% cho 13 c¢6 hiéu
qua cao.

f. Thanh toan

Vé tong thé két qua diéu tra nim 2014 chua cho thiy sy thay d6i dot pha nao
trong viéc thanh toan khong dung tién mit. Hau nhu tit ca doanh nghiép déu sir
dung hinh thirc chuyén khoan qua ngan hang. Ty 1& doanh nghiép sir dung vi dién
tir va thé cao hau nhu khong thay d6i so v6i nam 2013. Trong khi d6 ty 1é doanh
nghiép sir dung the thanh toan thap hon dang ké so v6i nam trude. Cac ty 1& nay
c6 thé phan anh cudc diéu tra nim 2014 mé rong t6i nhiéu doanh nghiép & céc
tinh nghéo.

Hinh 8: Cac hinh thirc thanh toan khong dung tién mit
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4. GIAO DICH THUONG MAI PIEN TU DOANH NGHIEP VOI
DOANH NGHIEP (B2B)
a. Sir dung ciac phan mém quan ly

Céc doanh nghiép tham gia diéu tra nim 2014 d3 c6 budc tién dang ké trong viéc
trién khai cac phan mém quan ly nhan sy va ke toan, tai chinh.

C6 88% doanh nghi¢p da ung dung cac phan mém ké toan va tai chinh, 49%
doanh nghiép trién khai phan mém quan ly nhan sy. Cac ty 1¢ nay khong thay doi
nhiéu so véi ndm 2013.

Tuong tir, d6i véi nhom phan mém quan 1y khach hang (CRM), quan 1y chudi
cung tng (SCM) va quan tri ngudn lyc doanh nghiép (ERP), tinh hinh chung
khong c6 sy khéc biét so vdi nam trude. 24% doanh nghiép tham gia diéu tra cho
biét d3 ing dung phan mém CRM, 22% st dung phan mém SCM va 17% di tng
dung phan mém ERP.
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Hinh 9: Tinh hinh sir dung cic phin mém quan ly
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b. Nhan don dat hang qua cac phwong ti¢n dién tir

Niam 2014 c6 78% doanh nghiép di st dung email dé nhan don dat hang va 29%
doanh nghi€p da nhan don dat hang qua website.

Hinh 10: Doanh nghiép sir dung phwong tién dién tir 4 nhan don dit hang
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78%

uCo

mKhéng
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Quy mb ciia cac hop dong ban hang truc tuyén co thé duoc thé hién qua ty 18
téng gia tri cac don hang doanh nghiép dé nhan qua hai hinh thire trén so voi
tong doanh thu ciia doanh nghiép. Két qua cho thdy phan 16n cac doanh nghiép
(51%) co gia tri giao két hop dong truc tuyén dudi 20% doanh thu, 33% doanh
nghiép c6 gia tri nay bang 21-50% doanh thu va chi c6 16% doanh nghiép cé gia
tri giao két hop ddng truc tuyén chiém tir 51% tro 1én.

Chét luong xir Iy cac don mua hang truc tuyén va dich vu chuyén phat chua cao,
nam 2014 méi c6 22% doanh nghiép cho biét viéc xtr Iy don dat hang va phan
phat san pham c6 thé duoc tién hanh ty dong va duoc giam sat qua hé thong kiém
tra tryc tuyén.




Hinh 11: Quy mé ciia hoat ddng ban hang truc tuyén
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c. Dat hang qua cac phwong tién dién tir

Tuong ty nhu ndm 2013, c6 su khong dbi xung cua viéc st dung website dé dat
hang va nhan don dat hang. Trong khi chi c6 29% doanh nghiép chap nhan dat
hang qua website cua minh thi c6 tdi 40% doanh nghiép dat hang qua website
ctia cac di tac kinh doanh.

Trong khi d6, ddi véi email c6 sy dbi xing rd rang gitta viéc dat hang véi nhan
don dit hang. Ty 1¢ dat hang (mua) qua email 13 76% khé can bang voi ty 16 78%
nhan don dat hang (ban) qua email.

Hinh 12: Doanh nghiép sir dung phwong tién dién tir dé dit hang
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mKhéng

Email Website

Quy mo cua cac hgp d6ng mua hang tryc tuyén c6 thé duoc thé hién qua ty 1&
tong gia tri cac don hang doanh nghiép dd mua qua hai hinh thirc trén so voi téng
chi phi ctia doanh nghiép. Két qua cho thay phan 16n cac doanh nghiép (55%) co
gia tri mua hang truc tuyén dudi 20% chi phi, 31% doanh nghiép co gia tri nay
bang 21-50% chi phi va chi c6 13% doanh nghiép c6 gi4 tri mua hang truc tuyén
chiém tir 51% trd 1én.
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Hinh 13: Quy mé ciia hoat dong mua hang trwc tuyén
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5. GIAO DICH GIUA CHINH PHU VOI DOANH NGHIEP (G2B)
a. Tra ciru thong tin trén cac website co quan nha nwéc tai dia phuwong

Tinh hinh cic doanh nghiép truy cap cic website ciia cic co quan nha nudc dé
thu thap thong tin phuc vu hoat dong kinh doanh nam 2014 c6 su tién bo so voi
nam 2013. Da c6 42% doanh nghiép cho biét thudng xuyén truy cip website ciia
cac co quan nha nudc, cao hon ty 1€ 31% cuia nam 2013.

Hinh 14: Ty 1€ doanh nghiép thuwdng xuyén
tra ciru thong tin trén website nha nwéc
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b. Sir dung dich vu cong truee tuyén

Su tién bo cling dugc thé hién 15 & ty 1€ cac doanh nghiép da su dung cac dich vu
cong truc tuyén lién quan téi cac th tuc thong bao, ding ky, cAp phép... Nam
2014 da c6 57% doanh nghiép st dung dich vu cong truc tuyén, cao hon ty I¢
48% cua nam 2013.




Hinh 15: Sir dung dich vu cong trwc tuyén
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c. Loiich cia dich vu cong true tuyén

Su tién bd ciia chinh phu dién tir di voi hoat dong kinh doanh cta doanh nghiép
khong chi duogc thé hién ¢ mirc do truy cap website ctia co quan nha nudc va sir
dung dich vu cong truc myén. Su tién bod nay thé hién rd nhit ¢ danh gia cla
doanh nghiép di voi loi ich cta cac dich vu cong truc tuyén. Co 39% doanh
nghiép danh gia dich vu cong truc tuyén rat c6 ich cho hoat dong kinh doanh cia
minh. Ty 1& nay cao hon nhiéu so véi ty 1& 25% cua nim 2013.

Hinh 16: Loi ich ciia dich vu cong true tuyén
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1. CHI SO VE NGUON NHAN LUC VA HA TANG CONG NGHE
THONG TIN (NNL&HT)

Tuong ty nhu cac ndm 2012 va 2013, chi s6 vé ngudn nhan luc va ha ting cong
nghé thong tin dugc tinh todn dya vao nhiéu tiéu chi nhu nguén nhan luyc hién tai
da dap ung thé nao nhu cau trién khai CNTT va TMDT ctia doanh nghiép, kha
ning tuyén dung lao dong c6 k¥ ning vé CNTT va TMDPT, ty 18 can bd chuyén
trach vé CNTT va TMPT, ty 1& lao dong thuong xuyén sir dung thu dién tir ciing
nhu cac tiéu chi vé trang bi may tinh va dau tu cho CNTT va TMPT.

Niam 2014 diém trung binh cta chi s6 nay 12 61,4 v6i diém sb cao nhat 1a 78,4 va
thip nhit 1a 52,3. Két qua nay phan anh ha tang cong nghé théng tin va truyén
thong cling nhu nguén nhan luc di san sang cho viéc trién khai thuong mai dién
tr & hau hét cac dia phuong.

Ha Noéi va Tp. Hd Chi Minh 13 hai thanh phd din dau vé chi s6 NNL&HT voi
cac diém s tuong tng 1a 78,4 va 77,6. Ba tinh, thanh phé tiép theo 12 Pa Néng,
Hai Phong va Thira Thién — Hué véi cac diém sd twong tmg 14 73,2; 72,6 va 70,8.

Nim tinh c6 chi s6 NNL&HT thap nhat 1a cac tinh thugc mién nai phia Bic va
Tay Nguyén. Do la cac tinh Son La (52,9), Bac Can (52,9), Cao Bang (52,8),
bak Nong (52,6) va Lai Chau (52,3).

Véi thang diém 100 thi diém sb cua nhiing tinh thdp nhat déu trén trung binh. So
v6i cac tiéu chi khac thi diém trung binh ctia ngudn nhan lyc va ha tang cong
nghe thong tin cao nhat. D1eu nay phan anh nhiing yéu t6 can thlet cho thuong
mai dién tir ¢3 sin sang, van de 1a 1am sao khai thac duoc cac tiém ning nay cho
hoat dong kinh doanh tryc tuyén.



Hinh 17: Chi s6 Ngudn nhén lyc va Ha ting cong nghé thong tin
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2. CHI SO VE GIAO DICH B2C

Chi s6 nay duoc xdy dung dya trén céc tiéu chi chii yéu sau: 1) sir dung email
cho céac hoat dong thwong mai nhu giao két hop dong, quang cdo, gidi thiéu san
pham va doanh nghiép, giao dich v6i khach hang, chiam séc khach hang; 2) xdy
dung va van hanh website cua doanh nghiép; 3) tham gia cac san thuong mai
dién tir; 4) str dung cac phuong tién thanh toan khéng dung tién mit; 5) bao vé
thong tin c4 nhan. Ngoai ra, nam 2014 da khdo sat thém hai tiéu chi lién quan téi
kinh doanh trén cdc mang xa hdi va sir dung cac ing dung di dong.

Mot loat thong tin quan trong s€ dugc danh gia dbi voi cac doanh nghiép di co
website, bao gdm tan suét cip nhat website, s6 lwong can bd phu trach, cac hinh
thirc quang ba website, website co phién ban di dong hay khong... Viéc cho diém
website cin ctr vao nhing tinh ning chil yéu ciia website nhu gidi thiéu thong tin
vé doanh nghiép, san pham va dich vu, cho phép dat hang truc tuyén, cho phép
thanh toan truc tuyén, cham soc khach hang truc tuyén. ..

Piém trung binh cho cho nhém ti€u chi giao dich B2C 1a 51,7 cao hon mot chut
so v6i ndm 2013. Nam 2014 da chung kién ty 1& doanh nghiép cé website riéng
cao hon nim trude, dong thoi cac doanh nghiép di khai thac cac loi ich tiém tang
cua cac san thuong mai dién tr, mang xa hdi va cac Ung dung trén thiét bi di
dong.

Mic du con sb ndy da cao hon so v6i nim 2013 nhung van 1a diém trung binh
thap nhat trong bon chi s thanh phan ciia EBI, bao gom chi s6 vé Nguon nhan
Iuc va ha téng, giao dich B2C, giao dich B2B va giao dich G2B. Piém trung binh
nay phan anh ty 1& doanh nghiép chua c6 website (55%) con cao hon nhiéu so véi
doanh nghiép c6 website (45%). Mit khac, véi cac doanh nghiép da c6 website
thi chat lugng va hiéu qua do website mang lai ciing chua 16n. Sy hd trg khach
hang st dung cac phuong tién thanh toan chua cao. Hinh thirc thanh todn trong
giao dich tryc tuyén cua c4 nhan pho bién nhat van 1a tién mit va chuyén khoan.
Viéc bao vé quyén loi ngudi tiéu dung va bao vé thong tin c4 nhan trong cac giao
dich truc tuyén chua dugc chu y thoa dang.

Thanh phé Ha Noi tiép tuc dung dau vé chi s nay véi 65,4 diém, ting 3,7 diém
so v6i nam 2013. Tp. H5 Chi Minh dung thir hai v6i 64,7 diém, ting 5,8 diém.
Céc dia phuong khéac c6 su chénh 1éch 16n so véi hai thanh phé dan dau. Chang
han, diém cua Ha Néi 16n hon dia phuong thir ba 8 diém va cao hon diém trung
binh téi gan 14 diém.

C6 19 dia phuong c6 diém cua chi s6 nay dudi murc trung binh, chiém 30% céc
dia phuong trén ca nudc.
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Hinh 18: Chi so ve giao dich B2C
00 10 20 30 40 50 60 70
HaNo6i 1 65,4
Tp.HCM 2 64,7
Péng Nai 3 57,5
Binh Dwong 4 56,9
DaNéng 5 56,8
Hai Phong 6 55,9
Khanh Héa 7 54,8
BaRia-Ving Tau 8 54,8
CanTho 9 54,2
TT.HUé 10 54,1
Quéng Ninh 11 54,1
Béc Ninh 12 54,0
Thanh Héa 13 53,9
Nghé An 14 53,8
Hai Dwong 15 53,5
Thai Nguyén 16 53,2
Nam Binh 17 53,1
Quang Nam 18 53,0
Hwng Yén 19 52,9
Lam béng 20 52,9
Vinh Phuc 21 52,8
Thai Binh 22 52,7
Binh Binh 23 52,5
Dék Lak 24 52,3
Long An 25 52,1
Bac Giang 26 52,1
Ninh Binh 27 52,0
Quang Binh 28 51,9
Ha Nam 29 51,9
Binh Thuan 30 51,8
Tién Giang 31 51,7
An Giang 32 51,7
Phu Tho 33 51,6
Bén Tre 34 51,6
Kién Giang 35 51,5
Ha Tinh 36 51,5
Poéng Thap 37 51,3
Tay Ninh 38 51,2
Quang Ngai 39 51,2
Quang Tri 40 51,1
Hoa Binh 41 50,0
Lao Cai 42 50,0
Tra Vinh 43 50,0
Gia Lai 44 50,0
Séc Trang 45 49,9
Vinh Long 46 49,8
Ninh Thuan 47 49,8
PhaYén 48 49,7
Lang Son 49 49,5
Binh Phwéc 50 49,5
CaMau 51 49,5
Tuyén Quang 52 48,9
Yén Bai 53 48,7
SonlLa 54 47,6
Hau Giang 55 47,5
bién Bién 56 46,8
Kon Tum 57 46,7
Bac Liéu 58 46,5
Ha Giang 59 46,4
Dak Nong 60 45,7
Béc Can 61 45,6
Cao Bang 62 45,5
Lai Chau 63 45,4
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3. CHI SO VE GIAO DICH B2B

Chi s6 giao dich B2B coi trong toi mirc d6 tmg dung cong ngh¢ thong tin trong
ndi bd doanh nghiép, bao gém viéc trién khai cac phan mém lién quan toi tai
chinh, ké toan, quan 1y nhan su va cac phan mém phtc tap hon nhu 1ap ké hoach
nguén luc (ERP), quan tri quan hé khach hang (CRM), quan 1y hé théng cung
ung (SCM).

Chi s6 vé giao dich truc tuyén gitra cac doanh nghiép ciing chu trong té1 hiéu qua
kinh doanh thong qua thyc tién nhan don dit hang (ban hang) va dat hang (mua
hang) truc tuyén, so sanh gia tri ban hang hodc mua hang truc tuyén trén doanh
thu va chi phi ciia doanh nghiép.

Tp. HO Chi Minh va Ha Noi 1a hai dia phuong dan dau ca nudc véi cac diém sb
tuong ng la 76,8 va 76,1. Tiép theo Pa Ning (69,7), Binh Duong (69.4) va
DPong Nai (68.,9). Két qua nay c6 su tuong quan kha 16n v6i mat do doanh nghiép
trén dan s6 cia cac dia phuong. Chang han, Tp. Ho Chi Minh ¢6 mat d6 doanh
nghiép cao nhat véi 14,2 doanh nghiép trén 1000 dan, tiép d6 1a Ha Noi v6i mat
d6 1a 11,4 doanh nghiép trén 1000 dan. Céc con sb twong tmg cho ba dia phuong
tiép theo 1a 8,7 cua Pa Ning, 5,6 cua Binh Duong va 5,2 ciia Ba Rija — Viing Tau.

Diém trung binh cta chi s nay trén ca nudc 1a 56,9. Piém trung binh cta nim
dia phuong ding dau 1a 72,2 va cua nam dia phuong ding cudi 1a 45,7. Con 24%
dia phuong co diém sb duéi trung binh. Nhiing dja phuong nay tp trung ¢ cac
tinh mién nui phia Bic va Tdy Nam B0 véi muic phét trién thap vé cong nghiép
va dich vu.



Hinh 19: Chi sé vé giao dich B2B

Tp.HCM
Ha Noi

Pa Nang
Binh Duwong
Dbéng Nai
Hai Phong
Ba Rja - Viing Tau
Khanh Hoa
Can Tho
Quéng Ninh
Béc Ninh
Vinh Phuc
Thai Nguyén
Hwng Yén
Hai Dwong
Quéng Binh
Quang Nam
Ninh Binh
Binh Binh
Nghé An
Thanh Héa
Ha Nam
Nam Binh
Long An
Lam Béng
Thai Binh
Quang Tri
Binh Thuan
Bac Giang
Dék Lak

Ha Tinh
Tay Ninh
TT.Hué
Phu Tho
Kién Giang
Lao Cai
Quang Ngai
Bén Tre
Hoa Binh
Ninh Thuan
Tién Giang
Tra Vinh
Binh Phuéc
Phu Yén
Gia Lai
Vinh Long
An Giang
bién Bién
Lang Son
Ddng Thap
Tuyén Quang
Kon Tum
Hau Giang
Yén Bai

Ca Mau
Son La

Bac Liéu
Séc Trang
Cao Béng
Ha Giang
Béac Can
Dak Néng
Lai Chau
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4. CHI SO VE GIAO DICH G2B

Chi s vé giao dich gitra cac co quan quan ly nha nudc voi doanh nghiép 1a mot
trong bon chi s6 thanh phan cua chi sb thuong mai dién tir. Viéc dé dang thu thap
thong tin trén website ctiia cdc co quan nha nudc tir Trung wong téi dia phuong sé€
tao diéu kién cho hoat dong kinh doanh cua doanh nghiép va duoc coi 13 mot yéu
t6 cua thuong mai dién tr. Ngoai ra, thwong mai dién tor 6 quy mo6 doanh nghiép
khong thé tach roi hoat dong cung cap truc tuyén cac dich vu cong, chang han
nhu hai quan dién tir, cap chimg nhan xuat xir dién tir, khai bao thué tryc tuyén.

Chi sb giao dich G2B danh gia mtc 46 doanh nghiép thudng xuyén tra ciru thong
tin trén cac webiste ctia co quan nha nudce va st dung cac dich vu cong truc tuyén
lién quan té1 hoat dong thuong mai. Chi sO nay duoc xay dung dua trén tra 1o1
cua cac doanh nghiép cho cac cau hoi lién quan tdi viéc thuong xuyén tra ciru
thong tin trén cac website clia cac co quan nha nudc, muc do su dung cac dich vu
cong truc tuyén va danh gia ciia cac doanh nghiép vé loi ich cua cac dich vu cong
truc tuyén.

Ngoai ra, viéc tinh diém cho chi sé nay da sir dung thong tin li€én quan cua Bo
Thong tin va Truyén thong khi xép hang mirc d6 ung dung cong ngh¢ thong tin
phuc vu nguoi dan va doanh nghiép. Bong thoi, danh gia vé tinh minh bach
thong qua website ctia cac tinh trong Chi sd ning luc canh tranh cap tinh (PCI)
cling dugc st dung.

Dbi vai chi s6 giao dich tryc tuyén giita cic co quan nha nudc véi doanh nghiép,
diém trung binh 13 58,3.

Dia phuong c6 diém cao nhit 1a Da Ning véi 72,8 diém, dia phuong dung thir
hai 1a Tp. HO Chi Minh. Ba dia phuong tiép theo 1a Nghé An, Ha Noi va Thira
Thién — Hué. Piém trung binh clia nim dia phuong dan dau 1 69,2 va cia 5 dia
phuong thap nhat 14 49,0.



Hinh 20: Chi s6 vé giao dich G2B

Dba Nang
Tp.HCM
Nghé An
Ha Noi
TT.Hué
Quang Binh
Hoéa Binh
Thanh Héa
Can Tho
Khanh Hoa
Lao Cai
Hai Phong
Quang Ngai
Phu Tho
Vinh Long
Binh Duwong
Pbdng Nai
Binh Binh
Lam Béng
Béc Giang
Vinh Phuc
Bac Liéu
Long An
Yén Bai
Hung Yén
Kién Giang
Quang Tri
An Giang
Cao Bang
Ninh Binh
Bic Can
Lang Son
Thai Nguyén
Binh Thuan
Bén Tre
Quang Nam
Tay Ninh
Ba Ria - Viing Tau
B&c Ninh
Hai Dwvong
Quéng Ninh
Kon Tum
DAk Nong
Binh Phwéc
Ha Tinh
Pdng Thap
Ca Mau
Séc Trang
Thai Binh
Ha Nam
Tién Giang
Ninh Thuan
Tra Vinh
Lai Chau
Nam Binh
Hau Giang
Phu Yén
Gia Lai
Son La
Tuyén Quang
Ha Giang
Dak L&k
bién Bién
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63,5
63,5
61,9
61,5
61,2
61,0
60,7
60,6
60,5
59,9

59,2
58,9
58,8
58,4
58,4
58,2
58,1
57,8
57,7
57,3
57,2
57,1
56,8
55,5
55,5
55,3
54,7
54,7
54,1
53,8
53,5
52,7
52,5
52,5
52,0
51,7
51,3
50,8
50,7
50,6
50,1
50,1
48,4
47,8
46,5
46,5
45,3
45,2
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5. CHI SO THUONG MAI PIEN TU CAC PIA PHUONG

Chi sé nay dugc tong hop tur bbn chi sb thanh phan, trong d6 trong s6 cao hon
duoc gan cho cac chi sd vé giao dich truc tuyén giira doanh nghiép véi ngudi tiéu
dung (B2C) va giao dich gitra doanh nghiép v&i doanh nghiép (B2B).

Nam 2914, diém trung binh cua Chi sb Thuong ma‘i dién tu: la 56,5 cao hon gﬁn
moét diém so voi nam 2013. Nam dia phuong dan dau c6 diém trung binh la 68,3
va nam dia phuong ding cudi 1a 48,0.

Hinh 21: Biéu do céc chi so thanh phan ctia Ha Noi

HT&NNL
78,44 EHa Noi
mPiém Trung binh

G2B

Ha Noi da vuon 1én dtng thtr nhat voi chi s6 tong hop 1a 72,6 diém, dtng tht hai
1a Tp. HO Chi Minh. Bang chua y 1a hai trung tadm kinh té hang dau cua ca nudc
nay lién tiép dung thir nhét va tht hai trong ba nim lién tiép véi cac chi sb thanh
phan xp xi nhau.

Hinh 22: Biéu d0 cac chi s6 thanh phan cia Tp. H6 Chi Minh

HT&NNL
A B Tp.HCM

®Diém Trung binh

G2B

B2B




Diéu thi vi la birc tranh chung cling twong ty voi hai thanh phé Hai Phong véi
ba Nang va Bong Nai v6i Binh Duong.

Hinh 23 Biéu dd céc chi s6 thanh phén ciia Pa Ning

HT&NNL

= Da Néng
mPiém Trung binh

G2B

Hinh 24: Biéu d6 cac chi s6 thanh phan cia Hai Phong

HT&NNL
u Hai Phong
mPiém Trung binh

G2B B2C
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Hinh 25: Biéu d6 cac chi s6 thanh phén cia Binh Dwong

E Binh Duwong
= DPidm Trung binh

209 Boc

= Ddng Nai
®Piém Trung binh

Céach biét gitra diém trung binh cia nhém nam tinh thip nhat (48,0) 50 vO1 nhom
nam tinh cao nhat (68,3) Ién toi 20,3, cao hon khoang cach 18 diém cia nam
2013.

RO rang, Viét Nam vira phai nd luc dé phat trién manh thuong mai dién tir ¢ céac
thanh phd 16n va khu vuc d6 thi, ddng thoi phai ¢b ging khong dé khoang cach
giita cac dia phuong ngay cang cach xa, tién t6i thu hep khoang cach sb noi
chung va sy sin sang cho thurong mai dién tir néi riéng giita cac dia phuong.




Hinh 27: Chi s6 Thwong mai dién tir 2014

Ha Noi
Tp.HCM
DPa Néng

Hai Phong
Binh Duong
DPéng Nai
Khanh Hoa
Can Tho
Nghé An

Ba Ria - Ving Tau - 10
Thanh Héa - 11
TT.Hué - 12
Thai Nguyén - 13
Béc Ninh - 14
Quang Ninh - 15
Vinh Phuc - 16
Hwng Yén - 17
Hai Dvong - 18
Quang Binh - 19
Binh Binh - 20
Lam béng - 21
Long An - 22
Ninh Binh - 23
Quang Nam - 24
Phu Tho - 25
Béc Giang - 26
Binh Thuan - 27
Nam Binh - 28
Ha Nam - 29
Hoa Binh - 30
Thai Binh - 31
Kién Giang - 32
Lao Cai - 33
Quang Tri - 34
Tay Ninh - 35
Quang Ngai - 36
Tién Giang - 37
Vinh Long - 38
Ha Tinh - 39
Bén Tre - 40
Dék Lak - 41

An Giang - 42
Ddng Thap - 43
Yén Bai - 44
Ninh Thuan - 45
TraVinh - 46
Lang Son - 47
PhuYén - 48
Binh Phwéc - 49

Gia Lai - 50

Bac Liéu - 51
CaMau - 52
Kon Tum - 53
Soc Trang - 54
Hau Giang - 55
Cao Bang - 56
Tuyén Quang - 57
Béc Can - 58
bién Bién - 59
SonlLa - 60
Dak Néng - 61
Ha Giang - 62
Lai Chau - 63
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Phu luc 1

Chi s6 Nang lwc canh tranh quoc gia

Béo cdo Canh tranh toan cau dugc xuat ban hang nim béi Dién dan kinh té thé
gio1 (WEF — World Economic Forum), phat hanh lan dau vao nam 1979. Bao cao
nay nham danh gia kha nang cung cap muc do thinh vuong cho nhéan dan ¢ moi
qudc gia. Bao c4o ndy bao gdm Chi sé Ning lyc canh tranh quéc gia (GCI — The
Global Competitiveness Index) nhim do ludng khuynh huéng cua cac thé che
chinh sach, nhiing yéu td tao thanh trang thai hién thoi va nhimg muc gioi han vé
trang thai thinh vuong kinh té.

Bio céo dugc danh gia dya trén ba nhom chi tiéu 1a co sé ha tang co ban, hiéu
qua quan 1y va dbi moi cong ngh¢. Ba nhom nay phén ra 12 tiéu chi: thé ché
phap luat; co s ha tang; y té va gido duc; mdi truong kinh té vi mo; gido duc va
dao tao bac cao; thi truong hang hoa; thi truong lao dong; thi truong tai chinh;
quy mo thi truong; mirc d6 sin sang vé cong nghé; cai tién; kinh doanh.

Chi s6 Nang luc canh tranh quéc gia dugce danh gia duwa trén sd liéu kinh té do
cac nudc cung cap va y kién cua cac chuyén gia kinh te.

Thong qua viéc danh gia xép hang nay, Dién dan kinh té thé giéi mudn gitp cac
nude danh gid vé nén kinh té ciia minh trong su phat trién chung cia kinh té toan

cau.
The Global Competitiveness Index 2014-2015 rankings
© 2014 World Economic Forum: http://www.weforum.org/reports/global-
competitiveness-report-2014-2015
GCI 2014-2015 GCl
2013-2014
Country/Economy Rank Score Rank Change
Switzerland 1 5.70 1 0
Singapore 2 5.65 2 0
United States 3 5.54 5 2
Finland 4 5.50 3 -1
Germany 5 5.49 4 -1
Japan 6 5.47 9 3
Hong Kong SAR 7 5.46 7 0
Netherlands 8 5.45 8 0
United Kingdom 9 5.41 10 1
Sweden 10 5.41 6 -4
Norway 11 5.35 11 0
United Arab Emirates 12 5.33 19 7
Denmark 13 5.29 15 2
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http://www.weforum.org/reports/global-competitiveness-report-2014-2015
http://www.weforum.org/reports/global-competitiveness-report-2014-2015
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=CHE
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=SGP
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=USA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=FIN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=DEU
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=JPN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=HKG
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=NLD
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=GBR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=SWE
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=NOR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=ARE
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=DNK

Country/Economy Rank Score Rank Change
Taiwan, China 14 5.25 12 -2
Canada 15 5.24 14 -1
Qatar 16 5.24 13 -3
New Zealand 17 5.20 18 1
Belgium 18 5.18 17 -1
Luxembourg 19 5.17 22 3
Malaysia 20 5.16 24 4
Austria 21 5.16 16 -5
Australia 22 5.08 21 -1
France 23 5.08 23 0
Saudi Arabia 24 5.06 20 -4
Ireland 25 4.98 28 3
Korea, Rep. 26 4.96 25 -1
Israel 27 4.95 27 0
China 28 4.89 29 1
Estonia 29 471 32 3
Iceland 30 471 31 1
Thailand 31 4.66 37 6
Puerto Rico 32 4.64 30 -2
Chile 33 4.60 34 1
Indonesia 34 4.57 38 4
Spain 35 4.55 35 0
Portugal 36 4.54 51 15
Czech Republic 37 453 46 9
Azerbaijan 38 453 39 1
Mauritius 39 4.52 45 6
Kuwait 40 451 36 -4
Lithuania 41 451 48 7
Latvia 42 4.50 52 10
Poland 43 4.48 42 -1
Bahrain 44 4.48 43 -1
Turkey 45 4.46 44 -1
Oman 46 4.46 33 -13
Malta 47 4.45 41 -6
Panama 48 4.43 40 -8
Italy 49 4.42 49 0
Kazakhstan 50 4.42 50 0
Costa Rica 51 4.42 54 3
Philippines 52 4.40 59 7
Russian Federation 53 4.37 64 11
Bulgaria 54 4.37 57 3
Barbados 55 4.36 47 -8
South Africa 56 4.35 53 -3
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http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=TWN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=CAN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=QAT
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=NZL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=BEL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=LUX
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MYS
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=AUT
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=AUS
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=FRA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=SAU
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=IRL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=KOR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=ISR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=CHN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=EST
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=ISL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=THA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=PRI
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=CHL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=IDN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=ESP
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=PRT
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=CZE
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=AZE
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MUS
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=KWT
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=LTU
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=LVA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=POL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=BHR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=TUR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=OMN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MLT
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=PAN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=ITA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=KAZ
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=CRI
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=PHL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=RUS
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=BGR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=BRB
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=ZAF

N

Country/Economy Rank Score Rank Change
Brazil 57 4.34 56 -1
Cyprus 58 4.31 58 0
Romania 59 4.30 76 17
Hungary 60 4.28 63 3
Mexico 61 4.27 55 -6
Rwanda 62 4.27 66 4
Macedonia, FYR 63 4.26 73 10
Jordan 64 4.25 68 4
Peru 65 4.24 61 -4
Colombia 66 4.23 69 3
Montenegro 67 4.23 67 0
Vietnam 68 4.23 70 2
Georgia 69 4.22 71 2
Slovenia 70 4.22 62 -8
India 71 421 60 -11
Morocco 72 4.21 77 )
Sri Lanka 73 4.19 65 -8
Botswana 74 4.15 74 0
Slovak Republic 75 4.15 78 3
Ukraine 76 4.14 84 8
Gambia, The 125 3.53 116 -9
Libya 126 3.48 110 -16
Nigeria 127 3.44 120 -7
Mali 128 3.43 135 7
Pakistan 129 3.42 133 4
Madagascar 130 3.41 132 2
Venezuela 131 3.32 134 3
Malawi 132 3.25 136 4
Mozambique 133 3.24 137 4
Myanmar 134 3.24 139 S
Burkina Faso 135 3.21 140 S
Timor-leste 136 3.17 138 2
Haiti 137 3.14 143 6
Sierra Leone 138 3.10 144 6
Burundi 139 3.09 146 7
Angola 140 3.04 142 2
Mauritania 141 3.00 141 0
Yemen 142 2.96 145 3
Chad 143 2.85 148 5
Guinea 144 2.79 147 3
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http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=PER
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=COL
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MNE
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=VNM
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=GEO
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=SVN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=IND
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MAR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=LKA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=BWA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=SVK
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=UKR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=GMB
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=LBY
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=NGA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MLI
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=PAK
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MDG
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=VEN
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MWI
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MOZ
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MMR
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=BFA
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=TLS
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=HTI
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=SLE
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=BDI
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=AGO
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=MRT
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=YEM
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=TCD
http://reports.weforum.org/global-competitiveness-report-2014-2015/economies/#indexId=GCI&economy=GIN

Phu luc 2

Chi s6 Mo6i trwong kinh doanh

Béao cao Moi truong kinh doanh (Rankings on the ease of doing business —
EDBI) dugc Ngan hang thé gi6i thuc hién hang nim tir nim 2003. Thong qua
viéc thu thap va phan tich di liéu dinh luong két hop vdi viée so sanh mdi truong
kinh doanh ctia cac nude trong thoi gian qua, Chi s6 khuyén khich cac nudc xay
dung mot moéi truong kinh doanh hiéu qua va lanh manh hon, qua do6 cai thién
moi trueong kinh doanh.

Xép hang M1 truong kinh doanh thuén 191 dugc danh gid dua trén muoi tiéu chi,
bao gém thanh lap doanh nghiép, cip phép xdy dung, tiép can dién ning, dang ky
tai san, vay von tin dung, bao v¢ nha dau tu, nop thué, thuong mai quéc té, thuc
thi hgp dong, xir 1y doanh nghiép pha san.

Trong bang danh gia xép hang, méi truong thuan loi cho viéc kinh doanh thudng
gilr nhiing thir hang cao va nguoc lai. Cac doanh nghiép, t6 chirc kinh té, cac nha
dau tu, cac hoc gia va cac nha kinh té s& ¢ thong tin khach quan va tin cdy trong
viéc hoach dinh chién lugc kinh doanh dai han, qua d6 dong gép cho sy phat
trién cta kinh té qudc gia, khu vuc va toan cau.

Rankings on the ease of doing business
Ngdn hang thé gidi, http://www.doingbusiness.org/reports/global-reports/doing-business-2015

Economy Rank 2014 Rank 2013 Change
Singapore 1 1 0
New Zealand 2 3 1
Hong Kong SAR, China 3 2 -1
Denmark 4 5 1
Korea, Rep. 5 7 2
Norway 6 9 3
United States 7 4 -3
United Kingdom 8 10 2
Finland 9 12 3
Australia 10 11 1
Sweden 11 14 3
Iceland 12 13 1
Ireland 13 15 2
Germany 14 21 7
Georgia 15 8 -7
Canada 16 19 3
Estonia 17 22 5
Malaysia 18 6 -12
Taiwan, China 19 16 -3
Switzerland 20 29 9
Austria 21 30 9
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Economy Rank 2014 Rank 2013 Change
United Arab Emirates 22 23 1
Latvia 23 24 1
Lithuania 24 17 -7
Portugal 25 31 6
Thailand 26 18 -8
Netherlands 27 28 1
Mauritius 28 20 -8
Japan 29 27 -2
Macedonia, FYR 30 25 -5
France 31 38 7
Poland 32 45 13
Spain 33 52 19
Colombia 34 43 9
Peru 35 42 7
Montenegro 36 44 8
Slovak Republic 37 49 12
Bulgaria 38 58 20
Mexico 39 53 14
Israel 40 35 -5
Chile 41 34 -7
Belgium 42 36 -6
South Africa 43 41 -2
Czech Republic 44 75 31
Armenia 45 37 -8
Rwanda 46 32 -16
Puerto Rico (U.S.) 47 40 -7
Romania 48 73 25
Saudi Arabia 49 26 -23
Qatar 50 48 -2
Slovenia 51 33 -18
Panama 52 55 3
Bahrain 53 46 -7
Hungary 54 54 0
Turkey 55 69 14
Italy 56 65 9
Belarus 57 63 6
Jamaica 58 94 36
Luxembourg 59 60 1
Tunisia 60 51 -9
Greece 61 72 11
Russian Federation 62 92 30
Moldova 63 78 15
Cyprus 64 39 -25
Croatia 65 89 24
Oman 66 47 -19
Samoa 67 61 -6
Albania 68 90 22
Tonga 69 57 -12
Ghana 70 67 -3
Morocco 71 87 16
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Economy Rank 2014 Rank 2013 Change
Mongolia 72 76 4
Guatemala 73 79 6
Botswana 74 56 -18
Kosovo 75 86 11
Vanuatu 76 74 -2
Kazakhstan 77 50 -27
Vietham 78 99 21
Trinidad and Tobago 79 66 -13
Azerbaijan 80 70 -10
Fiji 81 62 -19
Uruguay 82 88 6
Costa Rica 83 102 19
Dominican Republic 84 117 33
Seychelles 85 80 -5
Kuwait 86 104 18
Solomon Islands 87 97 10
Namibia 88 98 10
Antigua and Barbuda 89 71 -18
China 90 96 6
Serbia 91 93 2
Paraguay 92 109 17
San Marino 93 81 -12
Malta 94 103 9
Philippines 95 108 13
Ukraine 96 112 16
Bahamas, The 97 84 -13
Zimbabwe 171 170 -1
Timor-Leste 172 172 0
Bangladesh 173 130 -43
Liberia 174 144 -30
Syrian Arab Republic 175 165 -10
Mauritania 176 165 -11
Myanmar 177 182 5
Congo, Rep. 178 185 7
Guinea-Bissau 179 180 1
Haiti 180 177 -3
Angola 181 179 -2
Venezuela, RB 182 181 -1
Afghanistan 183 164 -19
Congo, Dem. Rep. 184 183 -1
Chad 185 189 4
South Sudan 186 186 0
Central African Republic 187 188 1
Libya 188 187 -1
Eritrea 189 184 -5
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Phu luc 3
Chi s6 Chinh pht dién ti

Xép hang vé Chinh phu dién tir dugc Lién hop qudc (UN) tién hanh khao sat va
cong bo hai nam mot lan.

B4o cdo cho thdy nhiéu nuéc di trién khai cac sang kién chinh phu dién tir
(CPDT) va céac tng dung cong nghé thong tin va truyén thong cho phép nang cao
hiéu qua cua cdc co quan nha nudc va hé thong quan ly tién tién dé phat trién bén
vitng. Trong sb cac yéu tb tac dong tich cuc dén CPDT thi cac giai phap cong
nghé méi dugce coi 1a phuong tién thac day phat trién kinh té va x3 hoi.

Nguyén tdc co ban ciia CPDT la cai thién cong tac ndi bo cua khéi co quan nha
nuéc bang cach giam chi phi va thoi gian giao dich, tich hop cac ludng cong viée
va qua trinh xr 1y tot hon va cho phép sir dung tai nguyén hiéu qua trong moi co
quan nha nudc hudng tdi giai phap bén ving . CPDT tim cach thiét 1ap cac qua
trinh va hé thong tot hon , hiéu qua va bén vimg hon . La yéu tb chinh quyét dinh
tinh hi€u qua va su ph01 hop , CPDT bao ham céc co quan , co ciu va qua trinh
quy hoach, t6 chirc, phdi hop va thuc hién thanh cong cic chuong trinh phat trién
kinh té - xa hi.

Chi s6 Chinh _phu dién tr dugc xay dung dya trén ba nhom chi tiéu la dich vu
cong truc tuyen co so ha tang vién thong va nguon nhan lyc.

E-Government Development Index
Lién hop quoc (UN), http://unpan3.un.org/egovkb/en-us/Reports/UN-E-Government-
Survey-2014

Country Rank 2014 Rank 2012 Change
Republic of Korea 1 1 0
Australia 2 12 10
Singapore 3 10 7
France 4 6 2
Netherlands 5 2 -3
Japan 6 18 12
United States of America 7 5 -2
United Kingdom 8 3 -5
New Zealand 9 13 4
Finland 10 9 -1
Canada 11 11 0
Spain 12 23 11
Norway 13 8 -5
Sweden 14 7 -7
Estonia 15 20 5
Denmark 16 4 -12
Israel 17 16 -1
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Country Rank 2014 Rank 2012 Change
Bahrain 18 36 18
Iceland 19 22 3
Austria 20 21 1
Germany 21 17 -4
Ireland 22 34 12
Italy 23 32 9
Luxembourg 24 19 -5
Belgium 25 24 -1
Uruguay 26 50 24
Russian Federation 27 27 0
Kazakhstan 28 38 10
Lithuania 29 29 0
Switzerland 30 15 -15
Latvia 31 42 11
United Arab Emirates 32 28 -4
Chile 33 39 6
Greece 34 37 3
Liechtenstein 35 14 -21
Saudi Arabia 36 41 5
Portugal 37 33 -4
Monaco 38 26 -12
Hungary 39 31 -8
Malta 40 35 -5
Slovenia 41 25 -16
Poland 42 47 5
Andorra 43 58 15
Qatar 44 48 4
Montenegro 45 57 12
Argentina 46 56 10
Croatia 47 30 -17
Oman 48 64 16
Kuwait 49 63 14
Colombia 50 43 -7
Slovakia 51 53 2
Malaysia 52 40 -12
Czech Republic 53 46 -7
Costa Rica 54 77 23
Belarus 55 61 6
Georgia 56 72 16
Brazil 57 59 2
Cyprus 58 45 -13
Barbados 59 44 -15
Antigua and Barbuda 60 49 -11
Armenia 61 94 33
San Marino 62 52 -10
Mexico 63 55 -8
Romania 64 62 -2
Mongolia 65 76 11
Republic of Moldova 66 69 3
Venezuela 67 71 4
Azerbaijan 68 96 28
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Country Rank 2014 Rank 2012 Change
Serbia 69 51 -18
China 70 78 8
Turkey 71 80 9
Peru 72 82 10
Bulgaria 73 60 -13
Sri Lanka 74 115 41
Tunisia 75 103 28
Mauritius 76 93 17
Panama 77 66 -11
Grenada 78 75 -3
Jordan 79 98 19
Egypt 80 107 27
Seychelles 81 84 3
Morocco 82 120 38
Ecuador 83 102 19
Albania 84 86 2
Fiji 85 105 20
Brunei Darussalam 86 54 -32
Ukraine 87 68 -19
El Salvador 88 74 -14
Lebanon 89 87 -2
Saint Kitts and Nevis 90 81 -9
Trinidad and Tobago 91 67 -24
Bahamas 92 65 -27
South Africa 93 101 8
Maldives 94 95 1
Philippines 95 88 -7
Macedonia 96 70 -26
Bosnia and Herzegovina 97 79 -18
Tonga 98 111 13
Viet Nam 99 83 -16
Uzbekistan 100 91 -9
Kyrgyzstan 101 99 -2
Thailand 102 92 -10
Bolivia 103 106 3
Saint Lucia 104 90 -14
Sierra Leone 186 186 0
Central African Republic 187
Papua New Guinea 188 177 -11
Chad 189 189 0
Guinea 190
Niger 191 188 -3
Eritrea 192 180 -12
Somalia 193 190 -3
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Phu luc 4
Chi s6 Phat trién cong nghé thong tin va truyén
thong
Bio cdo “Do luong Xa hoi Thong tin” (Measuring the Information Society) 13 4n
ban hang nim cta Lién minh Vién théng Qudc té (ITU), trong d6 dua ra Chi sd
Phat trién cong nghé thong tin va truyén thong (ICT Development Index - IDI).
Buoc xéy dung vao nam 2008, IDI dugc sir dung dé danh gia va so sanh sy phat
trién ICT cua céc nudc trén toan thé gidi, gitip cac nha lam chinh sach cong cu dé
danh gia sy phat trlen ICT cua dat nudc va thay dugc buc tranh phat trién cua
nén CNTT toan cau ciing nhu khoang cach sé giita cac quéc gia.
Chi s6 IDI danh gia toc do phat trién ICT cua cac quéc gia dya trén ba nhom chi
s0 chinh, bao gdm muc d§ phd cap ICT (gdbm céac chi s6 phu ty I¢ dién thoai c6
dinh, di dong, bang thong Internet, ty 1¢ may tinh); mirc d6 su dung ICT (gém chi
s6 ty 16 ngudi dung Internet, s6 thué bao Internet, thué bao bang rong di dong);
cac ky ning ICT (ty 1& ngudi truong thanh biét chit, ty 16 phd cap phd thong
trung hoc).
ICT Development Index
Lién minh Vién thong Quéc té (ITU), http://www.itw.int/en/ITU-
D/Statistics/Documents/publications/mis2014/MIS2014 without Annex 4.pdf
Quéc gia Xegoligng Piém 2013 Xegolig“g Piém 2012
Denmark 1 8.86 2 8.78
Korea (Rep.) 2 8.85 1 8.81
Sweden 3 8.67 3 8.68
Iceland 4 8.64 4 8.58
United Kingdom 5 8.50 7 8.28
Norway 6 8.39 6 8.35
Netherlands 7 8.38 5 8.36
Finland 8 8.31 8 8.27
Hong Kong, China 9 8.28 11 8.08
Luxembourg 10 8.26 9 8.19
Japan 11 8.22 10 8.15
Australia 12 8.18 12 8.03
Switzerland 13 8.11 13 7.94
United States 14 8.02 14 7.90
Monaco 15 7.93 17 7.72
Singapore 16 7.90 15 7.85
Germany 17 7.90 18 7.72
France 18 7.87 16 7.73
New Zealand 19 7.82 19 7.62
Andorra 20 7.73 24 7.41
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Quéc gia Xegoligng Piém 2013 Xegolig“g Piém 2012
Estonia 21 7.68 21 7.54
Macao, China 22 7.66 20 7.59
Canada 23 7.62 25 7.37
Austria 24 7.62 23 7.46
Belgium 25 7.57 26 7.33
Ireland 26 7.57 22 7.48
Bahrain 27 7.4 28 7.22
Spain 28 7.38 29 7.14
Israel 29 7.29 27 7.14
Malta 30 7.25 30 7.08
Slovenia 31 7.13 31 6.96
United Arab Emirates 32 7.03 46 6.27
Latvia 33 7.03 33 6.84
Qatar 34 7.01 42 6.46
Barbados 35 6.95 32 6.87
Italy 36 6.94 36 6.66
Croatia 37 6.90 34 6.7
Belarus 38 6.89 43 6.45
Greece 39 6.85 35 6.70
Lithuania 40 6.74 40 6.50
Czech Republic 41 6.72 38 6.57
Russian Federation 42 6.70 41 6.48
Portugal 43 6.67 39 6.57
Poland 44 6.60 37 6.63
Slovakia 45 6.58 45 6.3
Hungary 46 6.52 44 6.35
Saudi Arabia 47 6.36 50 6.01
Uruguay 48 6.32 51 5.92
Bulgaria 49 6.31 47 6.12
Serbia 50 6.24 49 6.07
Cyprus 51 6.11 48 6.09
Oman 52 6.10 61 5.43
Kazakhstan 53 6.08 53 5.80
St. Kitts and Nevis 54 6.01 52 5.89
Costa Rica 55 5.92 55 5.64
Chile 56 5.92 54 5.68
Antigua & Barbuda 57 5.89 59 5.49
Romania 58 5.83 58 5.52
Argentina 59 5.80 56 5.58
TFYR Macedonia 60 5.77 62 5.42
Moldova 61 5.72 60 5.44
Lebanon 62 5.71 64 5.32
Montenegro 63 5.67 57 5.562
Azerbaijan 64 5.65 65 5.22
Brazil 65 5.50 67 5.16
Brunei Darussalam 66 5.43 63 5.36
Trinidad & Tobago 67 5.29 70 4.99
Turkey 68 5.29 68 5.12
Bosnia and Herzegovina 69 5.23 74 4.89
Mauritius 70 5.22 72 4,96
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Quéc gia Xegolgng Piém 2013 Xegolig“g Piém 2012
Malaysia 71 5.20 66 5.18
St. Vincent and the Gren 72 5.17 69 5.04
Ukraine 73 5.15 71 4,97
Armenia 74 5.08 73 4.89
Seychelles 75 4.97 76 4.70
Grenada 76 4.96 75 4.83
Colombia 77 4.95 80 4,61
Georgia 78 4.86 83 4.48
St. Lucia 79 4.81 79 4.66
Venezuela 80 4.81 78 4.68
Thailand 81 4.76 91 4,09
Panama 82 4.75 77 4.69
Dominica 83 4,72 81 4,58
Albania 84 4,72 85 4,42
Maldives 85 4.71 82 4,50
China 86 4.64 86 4,39
Jordan 87 4.62 84 4,48
Ecuador 88 4.56 88 4,28
Egypt 89 4.45 87 4.28
South Africa 90 4.42 89 4,19
Fiji 91 4.40 103 3.90
Mongolia 92 4.32 90 4.19
Cape Verde 93 4.30 104 3.86
Iran (I.R.) 94 4.29 97 4.02
Mexico 95 4.29 94 4,07
Morocco 96 4.27 92 4.09
Jamaica 97 4.26 98 4,01
Suriname 98 4.26 93 4,08
Tunisia 99 4.23 96 4,07
Palestine 100 4.16 95 4,07
Viet Nam 101 4.09 99 3.94
Dominican Rep 102 4.06 105 3.78
Philippines 103 4.02 102 3.91
Botswana 104 4.01 100 3.94
Peru 105 4.00 101 3.92
Indonesia 106 3.83 106 3.70
Malawi 158 1.52 156 1.50
Mozambique 159 1.52 159 1.4
Madagascar 160 1.42 158 1.43
Guinea 161 1.42 161 1.31
Ethiopia 162 1.31 162 1.24
Eritrea 163 1.20 163 1.18
Chad 164 1.11 164 1.09
Niger 165 1.03 165 0.97
Central African Re 166 0.96 166 0.93
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By ~~

Phu luc 5

Chi s6 Nang lwc canh tranh cap tinh

Chi s6 Nang luc canh tranh cép tinh (PCI) duoc st dung nhu mot céng cu quan
trong dé do ludng va danh gia cong tac quan 1y va diéu hanh kinh té cta 63 tinh,
thanh phd Viét Nam trén 9 linh vyuc c6 anh hudéng 16n dén sy phat trién cta khu
vuc kinh té dan doanh.

Chi s6 PCI do VCCI phbi hop véi Du an Sang kién canh tranh Viét Nam thudc
Co quan phat trién Qudc té Hoa Ky (USAID/VNCI) dé xuat va trién khai. Du an
nay hd tro vé mat ky thuat nhiing linh vuc wu tién cai cach ddi véi chinh quyén
va lanh dao doanh nghiép nham cai thién moi truong kinh doanh. Muyc tiéu cua
Du an nhém van dong thay d6i chinh sach sir dung so liéu Chi s6 Nang luc canh
tranh cép tinh (PCI) va cac sang kién chinh sach khac nham tro gitp chinh quyén
va doanh nghiép thong qua d6i thoai, tham van trong viéc ra quyét dinh hoic
hoach dinh chinh séach.

PCI bao gom 9 chi s6 thanh phan, bao gém 1) Chi phi gia nhdp thi truong; 2)
Tiép cdn dat dai va sy on dinh trong su dung dat; 3) Tinh minh bach va tiép cdn
théng tin; 4) Chi phi thoi gian dé thwc hién cdc quy dinh ciia Nha nwée; 5) Chi
phi khong chinh thirc; 6) Tinh nang dong va tién phong cua lanh dao tinh; 7)
Dich vu hé tro doanh nghiép; 8) Pdo tao lao dong; va 9) Thiét ché phdp 1y.

The Provincial Competitiveness Index
VCCI, http://pcivietnam.org/bao-cao-pci-c17.html
. Xép han Xép han Xép han
STT Tinh 2013 2012 2011
1 An Giang 23 2 19
2 Bic Can 57 60 60
3 Bic Giang 49 31 23
4 Bac Liéu 14 7 39
5 Bic Ninh 12 10 2
6 Bén Tre 6 26 30
7 Binh Dinh 18 4 38
8 Binh Duong 30 19 10
9 Binh Phuéce 35 39 8
10 Binh Thuan 22 47 40
11 Ba Ria — Viing Tau 39 21 6
12 Ca Mau 56 49 32
13 Can Tho 9 14 16
14 Cao Bang 61 61 63
15 Da Niang 1 12 5

70


http://pcivietnam.org/bao-cao-pci-c17.html

. Xép han Xép han Xép han
STT Tinh 2013 2005 2011
16 bak Lak 38 36 58
17 bak Nong 50 48 59
18 bién Bién 43 63 29
19 Pong Nai 40 9 9
20 Dong Thap 5 1 4
21 Gia Lai 31 32 51
22 Ha Giang 48 53 41
23 Ha Nam 32 58 62
24 Ha Noi 33 51 36
25 Ha Tinh 45 35 7
26 Hai Duong 41 33 35
27 Hai Phong 15 50 45
28 Hau Giang 20 11 43
29 Hoa Binh 62 41 47
30 Hung Yén 53 28 33
31 Khéanh Hoa 34 24 34
32 Kién Giang 3 6 28
33 Kon Tum 44 59 44
34 Lai Chau 47 55 26
35 Lam Pong 36 54 61
36 Lang Son 59 34 53
37 Lao Cai 17 3 1
38 Long An 19 16 3
39 Nam Dinh 42 56 48
40 Nghé An 46 46 49
41 Ninh Binh 28 23 21
42 Ninh Thuan 52 18 46
43 Phu Tho 54 40 27
44 Phu Yén 51 52 50
45 Quang Binh 29 38 37
46 Quang Nam 27 15 11
47 Quéang Ngai 7 27 18
48 Quéng Ninh 4 20 12
49 Quéng Tri 58 37 13
50 Séc Trang 24 45 15
51 Son La 55 22 52
52 Tay Ninh 11 57 25
53 Thai Binh 21 25 55
54 Théi Nguyén 25 17 57
55 Thanh Hoéa 8 44 24
56 Tién Giang 37 29 31
57 Tp.HCM 10 13 20

CHI SO THUONG MAI PIEN TU VIET NAM 2014

71



72

. Xeép han Xeép han Xep han
STT Tinh 2013 012 011
58 Tra Vinh 13 8 42
59 TT.Hué 2 30 22
60 Tuyén Quang 63 62 56
61 Vinh Long 16 ) o4
62 Vinh Phuc 26 43 17
63 Yén Bai 60 42 14




Phu luc 6
Xép hang Ung dung CNTT phuc vu nguoi dan va
doanh nghiép
Tt ndm 2007, hang ndm Bo6 Thong tin va Truyén thong khao sat, danh gia va xép
hang Trang thong tin dién tr ciia cac bd nganh va Uy ban nhan dan céc tinh,
thanh phd truc thudc Trung wong.
Cac ti€u chi danh gia muc do ing dung cong ngh¢ thong tin phuc vu nguoi dan va
doanh nghiép bao gdm hai nhom tiéu chi chinh 1a Website/Portal va dich vu cong
truc tuyén. Nhom tiéu chi vé Website/Portal bao gébm cac chi tiéu lién quan téi
viéc cung cép thong tin, chirc ning hd tro ngudi st dung va cong tac quan 1y cia
c4c tinh, thanh phé truc thudc trung wong.
Nhoém tiéu chi vé dich vu cong truc tuyén duoc sir dung dé danh gia sé lugng dich
vu cong truc tuyén cung cap trén Website/Portal cua cic BO, co quan ngang Bo va
cac co quan don vi truc thude, I:Ty ban nhan dan cac tinh, thanh phé truc thudc
Trung wong va cac co quan chuyén mon truc thudc, Uy ban nhan dan cac quan,
huyén, thi x4, thanh phé thudc tinh.
Rankings of IT application serving citizens and businesses
Bo Thong tin va Truyén thong,
http://mic.gov.vn/solieubaocao/solieuthongke/cntt/Trang/MucdoUDCNTT.aspx
T Tinh, thanh phé true Xép hang Xép hang Xép hang
thudc Trung wong 2013 2012 2011
1 | TP. Pa Nang 1 4 2
2 | Nghé An 2 13 21
3 | Thira Thién - Hué 3 5 3
4 | TP. H6 Chi Minh 4 12 12
5 | Quang Binh 5 7 7
6 | TP. Ha Noi 6 2 18
7 | Thanh Hoéa 7 9 9
8 | TP. Hai Phong 8 3 24
9 | Lao Cai 9 14 14
10 | Lam Pong 10 17 53
11 | Ha Tinh 11 15 32
12 | Binh Thuén 12 26 55
13 | Bac Liéu 13 16 15
14 | Hau Giang 14 20 16
15 | Pha Tho 15 11 11
16 | Yén Bai 16 8 5
17 | Tra Vinh 17 42 26
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T Tinh, thanh phé true Xép hang Xép hang Xép hang
thudc Trung wong 2013 2012 2011
18 | Bic Giang 18 19 30
19 | Binh Phudc 19 6 4
20 | Dak Lak 20 25 44
21 | Bic Ninh 21 37 35
22 | Hoa Binh 22 23 40
23 | Thai Nguyén 23 22 19
24 | Khanh Hoa 24 21 8
25 | Tay Ninh 25 32 43
26 | Hai Duong 26 39 45
27 | Bic Kan 27 24 28
28 | Quang Tri 28 36 46
29 | Binh Duong 29 31 47
30 | TP. Can Tho 30 27 37
31 | Ha Giang 31 33 62
32 | Hung Yén 32 46 42
33 | bong Nai 33 18 6
34 | An Giang 34 1 1
35 | Long An 35 55 20
36 | Kién Giang 36 54 54
37 | Quang Nam 37 28 31
38 | Ha Nam 38 52 13
39 | Lang Son 39 51 61
40 | Gia Lai 40 47 17
41 | Binh Dinh 41 29 39
42 | Lai Chau 42 30 59
43 | BaRia- Viing Tau 43 10 38
44 | Nam DPinh 44 38 34
45 | Ninh Thuén 45 41 48
46 | Phu Yén 46 45 36
47 | Ninh Binh 47 43 41
48 | Cao Bing 48 48 58
49 | Pak Nong 49 40 56
50 | Vinh Long 50 56 27
51 | Vinh Phuc 51 34 25
52 | Kon Tum 52 35 23
53 | bién Bién 53 61 63
54 | Théi Binh 54 44 60
55 | Quang Ngai 55 53 33
56 | Soc Trang 56 50 22
57 | Bén Tre 57 57 52
58 | Ca Mau 58 49 57
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T Tinh, thanh phd truc Xép hang Xép hang Xép hang
thudc Trung wong 2013 2012 2011
59 | Quang Ninh 59 59 29
60 | Tuyén Quang 60 58 50
61 | Dong Thap 61 60 10
62 | Tién Giang 62 62 51
63 | Son La 63 - 49
* Ghi chui: Ddu “-” trong cdc 6 xép hang la don vi khéng 6 sé liéu.
CHI SO THUONG MAI DIEN TU VIET NAM 2014 75



T

Phu luc 7

Dan s6, Doanh nghiép va Ty lé tén mién qudc
gia “.VN” theo tirng dia phwong

Number of population, enterprises and “.vn” breakdowns by province
Nguon: Nién giam thong ké ndam 2013 va VNNIC
Ty 18 tén mién
an SO “.vn” trong ca
bia phuong Dag\lsghi(l)B DIZ\I nam DN(QI?OO nrée
o 013 ‘

nguoi) Nguon:

vnnic.vn
An Giang 2155.3 2297 1.066 0.20%
Ba Ria — Viing Tau 1052.8 5456 5.182 0.72%
Bic Can 303.1 444 1.465 0.02%
Bic Giang 1593.2 1705 1.070 0.31%
Bac Liéu 876.8 873 0.996 0.05%
Bic Ninh 1114.0 3619 3.249 0.49%
Bén Tre 1262.0 1782 1.412 0.23%
Binh Pinh 1510.4 3232 2.140 0.38%
Binh Duong 1802.5 10177 5.640 1.31%
Binh Phudc 921.8 1869 2.028 0.18%
Binh Thu4n 1201.2 2307 1.921 0.25%
Ca Mau 1219.9 2198 1.802 0.09%
Cian Tho 1222.4 3927 3.213 0.68%
Cao Bing 517.9 673 1.299 0.03%
Pa Ning 992.8 8686 8.749 1.68%
Pik Lik 1827.8 2590 1.417 0.37%
Pik Nong 553.2 697 1.260 0.04%
Dién Bién 527.3 710 1.346 0.06%
Pong Nai 2768.7 8255 2.982 1.24%
Pong Thap 1680.3 1773 1.055 0.18%
Gia Lai 1359.9 1998 1.469 0.15%
Ha Giang 771.2 716 0.928 0.04%
Ha Nam 794.3 1631 2.053 0.21%

Ha Noi 6936.9 79017 11.391 39.80%
Ha Tinh 1242.7 2281 1.836 0.20%
Hai Duong 1747.5 3838 2.196 0.55%
Hai Phong 1925.2 7660 3.979 1.20%
Hau Giang 773.8 1002 1.295 0.07%
Hoa Binh 808.2 1296 1.604 0.13%
Hung Yén 1151.6 2304 2.001 0.39%
Khanh Hoa 1192.5 4222 3.540 0.74%

76



Ty 18 tén mién
‘ Dén sb 201 5 “.vn” trong ca

bia phuong a(NSghh? 3 Dlz\Iorllgm DN({;'I?OO nrée

nguoi) Ngudn:

vnnic.vn

Kién Giang 1738.8 3491 2.008 0.21%
Kon Tum 473.3 1109 2.343 0.05%
Lai Chau 404.5 615 1.520 0.01%
Lam Pong 1246.2 2415 1.938 0.42%
Lang Son 751.2 744 0.990 0.08%
Lao Cai 656.9 1112 1.693 0.11%
Long An 1469.9 3307 2.250 0.31%
Nam Dinh 1839.9 2818 1.532 0.53%
Ngh¢ An 2978.7 5463 1.834 0.63%
Ninh Binh 927.0 2289 2.469 0.22%
Ninh Thuan 587.4 970 1.651 0.09%
Phu Tho 1351.0 2338 1.731 0.22%
Phu Yén 883.2 1352 1.531 0.10%
Quang Binh 863.4 2238 2.592 0.21%
Quéang Nam 1461.0 2841 1.946 0.47%
Quang Ngai 1236.3 2198 1.778 0.18%
Quang Ninh 1185.2 3696 3.118 0.58%
Quang Tri 612.5 1774 2.896 0.12%
Séc Trang 1308.3 1312 1.003 0.10%
Son La 1149.3 832 0.724 0.06%
Téay Ninh 1095.6 2070 1.889 0.17%
Thai Binh 1788.4 2291 1.281 0.43%
Thai Nguyén 1156.0 1982 1.715 0.43%
Thanh Hba 3476.6 4750 1.366 0.56%
Tién Giang 1703.4 2884 1.693 0.25%

Tp.HCM 7818.2 110666 14.155 40.46%
Tra Vinh 1027.5 966 0.940 0.15%
TT.Hué 1123.8 2998 2.668 0.28%
Tuyén Quang 746.7 741 0.992 0.08%
Vinh Long 1040.5 1675 1.610 0.10%
Vinh Phiic 1029.4 2618 2.543 0.34%
Yén Bai 771.6 871 1.129 0.08%
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PON VI TAI TRQ

TONG CONG TY BUU BPIEN VIET NAM (Viet Nam Post)

Tong cong ty Buu dién Viét Nam (Buu dién Viét
Nam) la doanh nghi¢p Nha nudc, thuoc Bo Thong tin
va Truyén thong. Buu dién Viét Nam c6 67 don vi
hach toan phu thudc; 02 Cong ty TNHH mot thanh
vién do Tong cong ty ndm giir 100% von diéu 18; 03
Cong ty c¢o phan do Tong cong ty nam giit trén 50%
vbn diéu 1¢ va 08 Cong ty lién két.

VIETNAM POST

Gitr vai tro chu luc trong linh vuc buu chinh tai Viét Nam, Buu dién Viét Nam
chiu trach nhlem thiét 1ap, quan ly, khai thac va phat trién mang buu chinh cong
cong va cung cép cac dich vu buu chinh, phat hanh béo chi trong nuéc va qudc
té, cac dich vu tai chinh buu chinh va phan ph01 truyen thong. Buu dién Viét
Nam ciing 13 doanh nghiép dugc Nha nudc dit hang, giao nhiém vu cung cap
dich vy buu chinh cong ich phuc vu su nghi¢p phat trién kinh té xa hoi, x6a doi
giam ngheo, gidm nhe thién tai.

Véi mang luéi pha khip toan qudc dén tan thén, x3 gom trén 13.000 diém phuc
vy, 40.000 lao dong va 1.700 xe 6 t6, cuing bé day kinh nghlem cung cap cac dich
vu buu chinh chuyen phat; tai chinh buu chinh; phan phdi truyén thong..., Buu
dién Viét Nam ludn sin sang dap tmg moi yéu cau ciia khach hang trén khap moi
mién dit nude, tir thanh phé dén nong thon, vung sau, vung xa, bién gio1, hai
dao... va tir Viét Nam di hon 220 qudc gia va ving lanh tho trén thé gidi.

Khong nam ngoai xu hudng phat trién manh mé cua thuong mai dién tir trén thé
gidi, nhidu nim qua Buu dién Viét Nam di chi dong tham gia vao chudi dich vu
hau can thuong mai dién tir. Cung véi Cuc Thuong mai dién tir va Cong nghé
thong tin, Bo Cong thu:ong, va Hi¢p hoi Thuong mai dién tor Viét Nam, trong
"Ngay mua sam truc tuyén 2014", Buu dién Viét Nam 1a don vi bao tro chinh
thirc, khong chi tham gia xay dung dé an va quy ché t6 chuc su kién ma con tich
cuc van dong cac doanh nghiép ban hang thuong mai dién tir cung tham gia vao
ngay hoi mua sam online 16n nhét trong nim, gop phan mang lai sy thanh cong
ctia chuong trinh. Buu dién Viét Nam dam bao cho tit ca cac doanh nghiép co
thé cung cip san pham, hang hoa dén ngudi mua hang tai bat ky dia diém nao
trén toan qudc.

Vi giai phap toan di¢n vé thwong mai dién tw cua Buu dién Viét Nam, moi thong
tin, dit liéu vé hoat dong chuyén phat déu dugc cap nhat thuong xuyén dé khach
hang theo ddi hanh trinh buu gui théng qua hé théng GPS trén phuong tién van
chuyén. Bén canh d6, cong chuyén phat thanh toan Cash@Post ¢3 mang dén cho
khach hang rat nhiéu tién ich nhu: thanh toan (thu ho); thanh toan trudc - giao
hang sau; phat hang - thu tién (COD); chuyén phat. Ngoai ra, nhd mang ludi



diém phuc vy phii khap toan quéc, ngudi mua c6 thé thanh toan cho ngudi ban
qua Buu dién Viét Nam tai cac buu cuc hoac yéu cau nhan vién buu dién téi tan
dia chi yéu cau thanh toan.
Tinh riéng "Ngay mua sdm truc tuyén 2014", Buu dién Viét Nam di ho tro 180
doanh nghiép tham gia v&i trén 54.790 don hang, quy mo mién giam cudc phi 1én
dén hon 2 ty dong.
Vé6i 3 “try cot” chinh 13 buu chinh chuyén phat, tai chinh buu chinh, phan phdi
truyén thong, Buu dién Viét Nam nd lyc phan dau tro thanh doanh nghiép cung
cap dich vu tot nhat, va la sy lya chon t61 vu nhat cta tat ca khach hang va doi
tac trong nudc va quoc te.
Téng cong ty Buu dién Viét Nam
Dia chi: S6 05 dudng Pham Hung - My Binh - Tir Liém - Ha Noi
Di¢n thoai: + 84 (4) 3768 9346
Fax: + 84 (4) 3768 9433
Email: vanphong@vnpost.vn
Website: www.vnpost.vn
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TAP DOAN PHAN MEM Epicor

EPICOR.

Business Inspired™

Tap doan phan mém Epicor 13 tip doan phan
mém dung dau toan cau trong linh vuc cung
CAp giai phap phan mém kinh doanh truyén
cam hung cho hoat dong san xuat, phan phdi,

ban 1¢ va nganh coéng nghiép dich vu. Véi gan 40 nim kinh nghiém cung cap

dich vu cho céc to chic tir ¢ nho, ¢& vira va cac tip doan 16n, Epicor c6 hon

20.000 khach hang tai hon 150 qubc gia. Cac giai phap cuia Epicor, bao gom hé
théng Lap ké hoach ngudn luc doanh nghiép (ERP), diém kinh doanh (POS),
quan 1y chudi cung tng (SCM), va quan 1y ngudn nhan lyc (HCM), cho phép

doanh nghiép ting tinh hiéu qua va nang cao lgi nhuan. Véi bé day lich sir phat

trién, su am hiéu nganh nghé va dam mé tinh wu viét, Epicor mang dén dich vu

hiéu qua nhat goi gon trong mot diém tap trung trong trach nhiém giai trinh cho

cac doanh nghiép dia phuong, khu vuc va toan cau. Try sé chinh cua cong ty

duoc dit tai Austin, Texas, véi nhiéu vian phong va chi nhanh trén toan thé giéi.

Quan ly tai chinh

LEL

® Cong nophditrd
® Cong ng phdi thu
® Quinly tién mat

M6 hinh cac phan hé
va giai phap cta Epicor

Quan ly quan hé khach hang
Quén Iy tiép xic khach hang 8

Quan ly khach hang tiém nang va co hdi @8
Quan ly tinh huéng =

Quén Iy tiép thi =

Kétndididong m

Quan ly bédn hang

Quén ly dy todn va bdo gis @
Quinlydonhang @

Quén Iy nhu cSu @

Trao d6i dirligu dién t (EDI) chi tiét @
©iém kinh doanh (POS) &

Thuang mai dién tir 8

Quan ly nhan sy

Luong &8

Quén Iy nguén nhan lyc @

D30 t30 vh tuyén dung @

Dich vy nhan vién ty thuc hién @

Quén ly dich vu

Dich vy ngoai cén B8
Quinlyhgp déng @

Quén Iy biotn =

Quyén trd nguyén vat lieu 8

@ Quan Iy tai san 3 dinh
® Phin bd nang cao

® Théng nhit v logi bo
® Kétndi thué

Quan ly chudi cung im
8 Quén Iy mua hang 8 Vin chuyén va tiép nhan

@ Quin I thu mua nguyén vit ligu @ Quan I kho hang
® Quin 1§ t6n kho

@ Quan ly nguyén vét li¢u chi tiét

Quan ly san xuét

& Quin Iy cong viéc

@ San xudt tinh gon

& Hé théng thyc thi sin xust
& Dim béo chit lugng

@ Quan ly chit lugng chi tiét

|
Hoach dinh va diéu dé san xuét
- & Dybdo valén ké hoach san xudt téng thé
@ Hoach dinh yéu cdu vat tv

& Quan ly nguén lyc va diéu 6 sin xust
& Hoach dinh va diéu d san xudt chi tiét

Quén ly dyan

& Hoachdinhdyan & Quan Iy chiphi
& Quinlynguéniuc  w Thanh todn dydn
& Quin ly thai gian

Quan ly dif lidu san pham

& Bing ké nguyén vit liu
& Chu trinh s3n xust
& Gid thanh sén phim

@ Kiém sodt phién ban va cic thay déi ki thudt
@ Quén Iy vong ddi san phdm
& Ciu hinh san phim

Quan ly hiéu sudt doanh nghiép

Quian tri, rti ro va sy hgp chudn

Kién triic nghiép vu Quan ly kinh doanh toan cdu

® B3o 3o thi chinh nang cao

W Dybio va hoach dinh ngan sch

® Thao tic trén kho dirliéu

8 Thé diém va chi 56 thanh qué cdng viéc (KPis)
W Theo ddi va bing diéu khién

 Quinlyrii o
® Quin Iy bio mjt
® Quin tri doanh

nohitp
8 Tudn thi cic chudn thuong mai toan ciu 88 DO lip
& Quén ly mdi truding va ning lugng

8 Kién tric hung dich vy ® Quinlyquy doanh M Qu
 Hé diéu hanh Microsoft @NET - a1y thong
8 Truy c3p web, truy c3p mang di ddng, dich vy web B8 Két ndi dich vy

voi u - C

@ @
8 Quan I nhiu dla diém todn ciu
=Q ' gl

8 Sirdyng phin mém nhu dich vy (Saas),

ing = Web20
thué may chi, va cai dt i doanh nghiép

 Quin Iy dilidu gbc

Copyright © 2010 Epicor software corporation or a subsidiary or affiliate thereof. Al rights reserved.

Tai Viét Nam, giai phap ERP doat giai thuong ciia Epicor cling d duoc trién

khai tai nhiéu doanh nghiép san xuit va phan phdi dia phuong bao gbm Tap doan
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Sino Viét Nam, Cong ty c¢6 phan Duoc pham Dugc liéu Pharmedic, Cong ty
TNHH 11-VI Viét Nam, Tap doan PATC thong qua d6i tic dia phuong cua
Epicor, Cong ty TNHH Phan mém 3s. Véi Epicor ERP, cac doanh nghiép trong
nude di c6 thé hop 1y hoa cac thong tin ndi bd va quy trinh kinh doanh, giam
thiéu viéc nhap dit liéu khong chinh xac va trung lip, cling nhu cap nhat thong
tin va bio cao theo thoi gian thyc, gitip nang cao hiéu qua hoat dong va ning suét

tong thé.
Thong tin lién hé:
bién thoai: +65 6333 8121

Email: asiamarketing@epicor.com

Website: www.epicor.com/asia

Twitter: http://www. Twitter.com/epicorapac
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CONG TY CO PHAN THU'ONG MAI PIEN TU LINGO

2000 LINGO - TOP 100 THUONG HIEU VIET NAM TIN DUNG
© NAM 2014

®

L ' n g @ Thuong hiéu Lingo bao gdm thé tich diém L,ingo va

Website thuong mai dién tir Lingo.vn, 1a hé thong giai

phap mua sidm tin cdy, nhanh chong va tiét kiém cho

nguoi tiéu dung Viét Nam, dong thoi, ciing 1a giai phap marketing hiéu qua danh
cho doanh nghiép.

10N
Ii]m Ngugi tiéu dimg
119 &9 A -

thang 6 nam 2014

Lingo danh giai thuong “Thuong hiéu Viét Nam tin dung nam 2014”

Chi sau 2 ndm hoat dong trong linh vyc thuong mai di¢n tir, Giai thudng
“Thuong hi¢u Viét Nam tin dung nam 2014” do ngudi ti€u dung binh chon Ia
minh chimg tiéu biéu cho nd lyc khong ngimg cia Lingo trong viéc cung ng cac
gidi phap cham soc khach hang toan dién, chuyén nghiép & hiéu qui, xay dung
hé thong hang tram diém wu dai rong 16n, cung cip hang chuc ngan san pham uy
tin, chét lugng cao cho khach hang, phuong thuc thanh toan tién lgi va dich vu
cham soc khach hang 24/7 hoan hao.

Lingo.vn 1a website Thuong mai dién tir duy nhat lién tiép nhan 3 giai thuong 16n
vé uy tin trong thuong mai dién tir tai Viét Nam: “Top 100 thuong hiéu Vit
Nam tin dung nam 2014”, “Website uy tin” & “Website minh bach hoa thong tin
t6t nhat” - mot trong nhitng dia chi mua hang truc tuyén hang dau Viét Nam danh



cho phu nir va gia dinh tré, cung cdp cho nguoi tiéu ding Viét Nam nhimng san
pham can thiét cho cudc sbng tir dd gia dung, hang dién tor dén quan 4o thoi
trang, sach, dd thé thao, d6 choi tré em, v.v... Lingo.vn cam két mang dén nhiing
loi ich bén viing cho khach hang: san pham da dang, chit luong cao tir cac
thwong hiéu hang dau thé gidi, gia ca hop 1y va khach hang duoc tich liy diém
thudng, mién phi van chuyén ciung dich vu chim soc khach hang chuyén nghiép
2417.

Thé Lingo 1a thé tich diém da tién ich dau tién tai Viét Nam danh cho thanh vién
ctia cong dong Lingo. Khach hang s& hiru thé Lingo va cac thé dong thuong hiéu
(BIDV-Lingo, Vinaphone-Lingo, VTVCab-Lingo) s& nhan duoc diém thudng tir
5 — 40% gi4 tri hoa don, dong thoi sir dung diém thuong dé thanh toan khi mua
sam hang hoéa, dich vu tai cac diém uu dai (DUD) nam trong mang ludi cac diém
chép nhan thé Lingo, dugc hudng nhiéu chinh sach wu dai tir Lingo nhu: mién
phi giao hang vinh vién, wu dii dic biét dén 70% khi mua hang online... va d&
dang str dung diém tich liy trong thé dé thuc hién nap tién cho dién thoai di
dong.
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CONG TY CO PHAN NETNAM

(TOP 100 DOANH NGHIEP CO DICH VU CHAT LUO'NG HOAN HAO 2013)

NetNam dwoc ddnh gid la lra chon hang dau

trong linh vuC cung Cdp cdc gidi phdp va
dich vu Internet bang thong réng; dich vu
Qudn tri mang va tich hop hé théng... cho

EE— (I RSN SEM Mot so khe thi truong chuyén biét, c6 yéu cau
khat khe vé chdt hwong dich vy nhue: cdc khdch san 5 sao, khu can hé cao cap,
cdc t6 chike phi chinh phii, cdc tdp dodn da quéc gia, hé thong mang heéi doanh
nghiép 16m va cdc t6 chite chinh phii... Danh hiéu Top 100 “Doanh nghiép cé
Dich vu chdt lwong hoan hdo” dd khang dinh nhiing né lwc khéng ngimg cua
NetNam trong viéc cung wng cdc dich vu Internet va giai phap mang toan dién,
chuyén nghiép, dat chdt lirong cao vé dich vu cham séc, hé tro khdach hang hoan

hao, v.v...

Mang ISP: NetNam cung cap kénh truyén riéng Leased line, cap quang FTTH,
Metronet, P2P... t&i hau hét cac tinh thanh cta Viét Nam, dac biét véi cam két hd
tro k¥ thuat 24/7/365.

Mang OSP gom cac dich vu: ding ky tén mién .vn va tén mién qubc té; thué
Server, thué chd dat Server; dich vu Hosting; dich vu Gia tri gia ting (SSL, E-
mail Marketing, Web Design, SEO, VPS...).

Mang MSP gom cac dich vu va giai phap an ninh mang: DR, H& tro tir xa;
Quan tri an ninh doanh nghiép; Dich vu va giai phap quan tri hé théng mang,
quan tri Internet khach san v.v...

Thanh céng tir nhifng né luc

NetNam da dat dwoc Vi tri S6 1 trong nhitng nha cung cap giai phap Internet
cho Khéi khach san 5 sao va Khdi chung cu cao cap tai TP. Ha Noi va TP. HO
Chi Minh ciing nhu di tac hang dau véi Khéi tai chinh ngan hang, T6 chuc phi
chinh phu va Cong ty Pa quéc gia tai Viét Nam.

Nhitng doanh nghiép hang dau nhu: Microsoft, Google, Facebook, Mozilla,
AOL, Cisco, NASA, Netflix, Akamai, Wikipedia, Yahoo... da chinh thac s



dung IPv6 nhu mot chién luoc phat trién bén ving trong twong lai. Vi vai tro 1a
ISP Tién phong vé Chuyén d6i va Ung dung giao thirc thé hé méi IPV6 tai
Vigt Nam. NetNam ludn nd luc gitip nguoi dung Internet Viét Nam c6 co hoi két
ndi v6i hang chuc ngan website trén thé giéi dang van hanh trén nén giao thic
IPV6.

Cubi nim 2013, NetNam di tién hanh xdy dwng va sin sang khai trwong
“NetNam CloudMarket — Chg PAm may diu tién tai Viét Nam”, cic Doanh
nghiép s& duogc trai nghiém nhitng goi san pham dich vu “kombo” véi Chat
lugng Nhat Ban, tng dung nhitng Cong ngh¢ maéi tr My nhung lai &p dung muc
Gia rat Viét Nam. Diéu nay duogc coi 1a “Lua chon tdi wu cho cudc séng online
caa meoi Doanh nghiép”.

Vi nhitng nd luc chim soc va phuc vy khach hang khong nging nghi, NetNam
vinh du 13 thuong hiéu duy nhét trong linh vuc cung cap dich vu va giai phap
Internet tai Viét Nam duoc ban doc, nguoi ti€éu dung binh chon vao “TOP 100
Doanh nghiép Dich vu chét lwegng hoan hio 2013”. NetNam ludn hy vong c6
duoc co hoi cung cap dich vu va cham soc theo tiéu chuan “5 sao” tdi tat ca cac

khach hang trong va ngoai Vi¢t Nam.
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TRUNG TAM PHAT TRIEN THUONG MAI DIEN T

* o Trung tAm Phat trién thwong mai dién tur
6(@ mVI et (EcomViet) - www.EcomVietvn - 1a don vi
Céng tic sé cho doanh nghiép  thudc Cuc Thuong mai dién tir va Cong

ngh¢ thong tin , Bo Céng Thuong , chinh
thirc dugc thanh lap tur thang 4 nam 2008.

S ménh ciia EcomViet Ia tw vA n, hd tro cac t6 chirc , cong dong doanh nghiép
trién khai tmg dung TMDT . Bén canh d6, EcomViet con tap trung cung cip mot
s6 giai phap nham gitip doanh nghiép vira va nho budc dau 1am quen véi viée
ung dung thuong mai dién tu.

Pao tao, trr vin ing dung thwong mai dién ti:

EcomViet 1a nha cung cép dich vu dao tao TMDT hang dau Viét Nam hién nay |,
v6i chuong trinh dao tao hién dai va duoc cap nhat thuong xuyén . Poi ngii giang
vién ciia EcomViet bao gdm céc chuyén gia dau nganh TM DT dén tir B6 Cong
Thuong, cac truong dai hoc uy tin , hiép hoi nganh hang va cac doanh nghiép
TMDT di thanh cong trén thi truong hién nay . Mdi nim EcomViet t6 chirc
khoang 70 khoa dao tao, phuc vu cho khoang 4.000 hoc vién dén tir nhiéu doanh
nghiép khac nhau trén pham vi ca nudec.

eKip - Giai phap xdy dung website ban hang truc tuyén trén nén tang dién
toan dam may -www.eKip.vn

e Giai phap ban hang tryc tuyén hién dai theo mé hinh B2C tiéu chudn

e Thiét ké chuyén nghiép voi thu vién giao dién trén 80 mau c6 sin

e Chirc nang gidi thiéu san pham, dich vu sinh dong va mang tinh twong tac
Cao

e D& dang quan 1y san pham , don hang, khach hang, qua trinh van chuyén,
thanh toan truc tuyén ngay trén website

e Tuong tac, ban hang tryc tiép trén mang xa hoi tiéu biéu nhu Facebook

e Hé thong giao dién danh riéng cho thiét bi di dong (mobile)

Mbi nam c6 khoang 600 doanh nghiép thuong xuyén st dung eKip nhu 1a mot
giai phap tin cdy gitip ho duy tri va van hanh hé thong websi  te phan phdi hang
hoa truc tuyén mang lai doanh thu va lgi nhuén.
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SAFEWEB - PINH HUONG TIN NHIEM WEBSITE
THUONG MAI PIEN TU

— Trong nhiing ndm qua, thuong mai dién tu
N (TMPT) ¢ Viét Nam da phat trién kha nhanh,
; f hoat dong giao dich mua ban qua mang rat soi
S’ Daigitagwglg dong. Doanh thu’ trong linh vuc nay khong
ngung tang theo toc do tang trudng cua nguodi sur
dung Internet. Véi s6 luong 120 triéu thué bao di dong, trén 34 triéu ngudi truy
cap Internet va khoang 20% thué bao 3G ting truong vao nim 2015 da tao diéu
kién kha quan cho TMPT sin sang vuon 1én manh mé.

Sb luong website TMDT ngay cang ting, nhung ngudi tiéu dung cling gip kho
khan hon trong vi¢c lya chon website uy tin. Cac vu ltra ddo qua giao dich truc
tuyén da tac dong khong tot t6i tim 1y nguoi tiéu ding. Lam sao dé DN bén 1¢
tryc tuyén xdy dung dugc uy tin khién khach hang ludn tin tudng 13 bai toan
khong don gian.

Véi muc dich bao vé quyén loi ngudi tiéu dung va thuc day sy phat trién lanh
manh cia TMDT Viét Nam, Trung tam Phat trién TMDT (EcomViet) thudc Cuc
Thuong mai dién tir va Cong nghé thong tin (Bo Cong Thuong) da xay dung “Hé
thong Tiéu chuan trong giao dich TMDT SafeWeb” (goi tit 1a SafeWeb). Pic
biét, SafeWeb cling 1a dai dién cua Viét Nam tham gia T chirc gén nhan uy tin
thé gidi (WTA - World Trustmark Alliance).

Safeweb ngdy cang khang dinh vi tri va tim quan trong clia minh trong viéc gan
nhan tin nhiém website. SafeWeb dugc xay dung trén 5 nguyén tic, bao gém:
xdy dyung niém tin, bdo vé thong tin c4 nhan, thuc hién giao két hgp dong, quang
c4o trung thue va giai quyét khiéu nai. Vi 5 nguyén tic, dugc thé hién théng qua
33 tiéu chi Safeweb da tao ra dinh huéng cho website TMDT Vi¢t Nam trong
viéc tao dung niém tin va cam két mang lai gi4 tri bén virg cho khach hang.

Di siu vao tim hiéu cac tiéu chi, c6 thé nhan thay su théng nhét va tip trung vao
viéc bdo v€ ngudi tieu dung. Giao dich thong qua thuong mai dién tir khach hang
bét budc phai hién thi thong tin cd nhan cua minh nhu tén, dia chi, s6 tai khoan,
V.V... Trong qué trinh thu thap thong tin ctia khach hang, website phai c6 trach
nhiém bao mat cac thong tin nay. Pay 1a 1 yéu té vo cing quan trong, boi ngay
nay trinh do t01 pham cong nghé dang gia tang va Viét Nam la mdt thi truong
tiém nang dang thu hat nhiéu su chu ¥ cua loai hinh t6i pham nay. Néu website
TMDBT khéng c6 chinh sach bao mat va cac bién phap phi hop dé bao vé thong
tin c4 nhan khach hang thi s€ khong c6 dugc su tin tuéng tir nguoi ti€u dung.
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Mot phan rat quan trong cua Safeweb 1a chinh sach Thyc hién giao két hgp dong.
Tinh trang khach hang gip phai cac su ¢d nhu giao hang cham, hang kém chit
luong, khong dang véi mau mé yéu cau di giy ra tim 1y e ngai khi khach hang

mudn mua 1 san pham thong qua giao dich dién tir. Hé thong tiéu chuan Safeweb
da dua ra céc ti€éu chi ma dya trén n6, Doanh nghiép co thé hoan thién website
TMBT ctia minh, dép Gng nhu cau cua khich hang trong qua trinh giao két hop
dong.

Theo 6ng Tran Hiru Linh - Cuyc truéng Cuc Thuong mai dién tir va Cong nghé
thong tin khang dinh, Safeweb 14 dong luc thuc day su phat trién cac Website
thwong mai, 1a cong cu dé cac DN xay dung thuong hiéu, quang ba san pham,
tim kiém d6i tic, mo rong thi truong tiéu thu san phim. Pdng thoi, thong qua
Safeweb nguoi tiéu dung s& c6 dugc cian ctr chudn xac dé danh gid muc do
chuyén nghiép cua website TMDT va dua ra quyét dinh mua sim hiéu qua nhét.
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